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WAR!!! 
At Paterson, N. J., Ended. 


Pratt Leaves the Field Entirely and 
O’Mealia Sells Out to the Gude- 
Munson-Lowden People. 


The following special dispatch was re- 


ceived as we were about to go to press : 


NEw YorkK, November 3. 
Editor The Billboard, Cincinnati, 

The bill poster war at Paterson, Pas- 
saic and Rutherford, N. J., was called off 
November 1, when Mr. Sam Pratt left 
the field entirely and Mr. 0’ Mealia sold 
his interest to the Gude-Munson-Lowden 
people. O'Mealia retains a small amount 
of stock in the surviving company, which 
is incorporated as the Paterson Bill Post- 
ing. Advertising and Sign Painting Co. 
The officers are: O. J. Gude, president; 
Wm. B. Lowden, vice-president; FE. 
Fitch, secretary and treasurer. 

The Board of Directors for the first 
year are O J. Gude, Harry Munson, F. E. 
Fitch Charles ]. Hicks and William B. 
The New Jersey Bill Posting 
Pratt & 
0’ Mealia’s establishment, ceases to exist, 
being absorbed by the 
stronger concern. 


Lowden. 


Co., the name assumed by 


all its plant 


The above telegram confirms our belief 
that the “open”’ association is not a long 
way off. Here we have an officer of both 
associations joining hands. If Munson 
can be a member of the A. B. P. A. from 
Paterson, why not from New York, where 


he has the ideal plant of America? 


THE NECESSITY FOR 
MORE SYSTEM. 


BY $AM W. HOKE. 


It is strange how difficult it is to secure 
necessary information from some bill 
posters—good bill posters, at that. 

In numerous instances nothing can be 
learned until the month is up, when the 
bill is sent in. 

No matter how implicit the instructions 
are that may accompany the order and 


CINCINNATI, NOVEMBER 1, 1897. 


the paper, the work is done in the usuai 
way. I have repeatedly sent out orders 
that specified that the paper was to be 
bunched, only to be told at the end of the 
month that the bill poster thought it ad- 
visable to thoroughly scatter. Then I 
have sent orders not to duplicate, and re- 
ceive a list showing a hundred posters on 
a dozen locations. 


still there is noanswer. Then I telegraph, 
and about this time comes a bill and list, 
showing that the disp’ay is just about ex- 
piring, and hoping that the exceptionally 
fine work given will secure him (the bill 
poster) a renewal order 

I show this to the advertiser, and he 
throws up his hands and countermands 
all other posting orders. 


W.C. TIRRILL. 


But worse than all this, is the inability 
to get any kind of informa‘ion as to when 
the posting is to begin. I send out orders 
with instructions to notify me promptly 
on the day the posting begins. A week 
later I write to know if the paper has 
been posted. I receive no reply. In the 
meantime the advertiser is anxiously 
waiting to know when the posting is to 
begin, so he can send salesmen to the 
town and push the sale of the goods, But 


Why? The posting has been done, 
and done well, as investigation proves. 
Then why is not the advertiser satisfied ? 

Because advertising is intended as a 
means toward selling goods. Thetime to 
get the retailer to buy goeds is when the 
advertising is being done. And no matter 
how wel an article is advertised, if the 
retail trade has not got it in stock when 
called for the consumer will buy some 
thing else in its stead, aud probably 


PRICE to CENTS 
PER YEAR, $1.00 


never think to ask for this particular 
thing again. 

If the bill poster does his full duty, and 
sends prompt notice of the date posting 
begins, the advertiser immediately sends 
a salesman, or force of salesmen, to that 
town or city and loads up the trade with 
the goods. ' 

Returns are fine, and the bill poster 
then receives renewal orders, and mary 
of them. 

For some years | have been placing the 
bill posting for the George W. Childs’ 
Cigar, and the money that concern threw 
away at the beginning was. to say the 
least, considerable. Finally these people 
stopped absolutely, except in towns where 
the goods were already placed with the 
retailers. 

They were compelled to adopt this 
course because the other and better 
course could not be followed. 

The same thing is happening every 
day with other advertisers, and many a 
hundred thousand dollars that would have 
gone for bill posting has been side-tracked 
into other channels because of this one 
trouble. 

I heard a story the other day about a 
new pastor that had just beeu installed in 
a good and prosperous church. He 
preached his first sermon, and took occa- 
sion to roundly denounce gambling of all 
kinds, including stock gambling. At the 
close of the sermon one of the elders 
took him to one side and warned him that 
he must be careful not to touch upon 
stock gambling, for one of their most 
liberal members was a Board of Trade 
stock broker. Next Sunday the preacher 
exhorted against the sin of drunkenness, 
and at the close of the service another 
elder warned him that Brother So-and-So 
occasionally took a social glass too much, 
but the brother was a liberal giver and it 
was better that nothing he done to wound 
his feelings. This continued for some 
weeks, when finally the preacher called a 
meeting of the elders and asked them if 
there was any particularsin that he could 

preach against without treading upon the 
toes of some member of the congrega- 
tion. The elders considered the matter 
for some time, and one of them got up 
and said: ‘I'll tell you what you do; 
preach against Mormonism; give them 
thunder. ’ 

Now, I am not preaching against Mor- 
monism ; I don't believe a single reader 
of this publication is a Mormon. What 
I preach against are crying evils in the 
bill posting business, and if my remarks 
are read by any offenders I hope they 
will mend their ways. They may get hot 
in the collar for the tine being, but I am 
not to blame for that 

The shoe is intended for all whom it 
may fit. 
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Bit Poste 


DEFENSE D’AFFICHER. 
ROBERT YOUDE, BILL POSTER. 


“Under the above title the following ar- 
ticle (condensed for THE BILLBOARD) ap- 
peared in 7he Rialto of October 2. 

The Rialto is a weekly paper published 
in London, England. A cursory exami- 
nation would indicate that it was a dirty, 
disreputable, blackmailing sheet, withuut 
any excuse for existence : 

Robert Youde is an undischarged bank- 
rupt. He is, therefore, as every right- 
minded investor will at once perceive, 
the very man to inaugurate and carry out 
a gigantic financial scheme, the figures of 
which are intended to run into some two 
millions of money. We a'ways like to 
see a man get on, and by enterprise and 
hard work put away a competence for the 
comfort of his declining years; but we 
cannot help recognizing the fact that some 
men are anxious to make money too rap- 
idly, and, for Mr. Youde’s own good, we 
would ask him whether he is not at pres- 
ent laying himself open to the charge of 
belonging to that class. 

Mr. Youde, then, appears to have been 
for some time past in league with a Mr. J. 
J. Bennell, who until recently, we be- 
lieve, occupied the post of secretary to 
the Bill Posters’ Association. In this po- 
sition Mr. Bennell was able to amass a 
large amount of information as to the 
status of the numerous bill posting busi- 
nesses throughout the country, and it is 
this knowledge which places him in a sit- 
uation frofi which he is calculated to 
materially benefit both himself and the 
ambitious Youde. Mr. Bennell is also 
desirous of sudden wealth, and we have 
it on excellent authority that, unless he 
manages to pull this scheme through, a 
number of his creditors are likely to go 
unpaid. We are sorry for his creditors, 
but we must do what we can to nip in the 
bud their chances of receiving their 
deserts through the agency of the Robert 
Youde Bill Posting syndicate. 

This syndicate is to have a capital of 
$500,000, and its object is “to provide 
funds for the acquisition of existing bill 
posting businesses and the estab] shment 
of similar businesses in the United King- 
dom, with a view to the transfer thereof 
to an intended company called ‘Robert 
Youde, L’t’d.’’’ In other words, the 
scheme is to acquire a monopoly of the 
bill posting of the country. That is, 
doubtless, a legitimate object enough, 
and might be worth the attention of in- 
vestors if fathered by responsible people 
and carried out on reasonable, not to say 
equitable, lines. But Mr. Youde, in his 
capacity as ‘‘Governing Director,” takes 
the entire management of the syndicate 
into his own hands, and it is laid down in 
® the prospectus, which is being privately 
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circulated, that ‘‘all moneys that may be 
advanced by this syndicate will be under 
the control of Mr. Youde.’’ Poor Mrs. 
Youde seems to be excluded from the 
plums. 

Bill posters all over the country have 
been deluged during the past month with 
circulars from Mr. Youde, all setting 
forth in glowing terms the advantages to 
be derived by a sale of their business to 
him, and even hinting at dire results to 
those who do not see their way to fall in 
with his terms of purchase. In a circular 
dated September 1 he says: ‘‘I shall be 
glad to hear if you are willing to dispose 
of your business. It is important, if the 
matter is entertained, that you should 
decide at once, as all negotiations will 
cease on September 30, and after that date 
I shall not entertain the question of pur- 
chasing anybody.” 

On September 27 Mr. Youde an- 
nounced, also by circluar, that he was 
prepared to correspond with any firm 
having a genuine business to dispose of, 
and to enter into an agreement with the 
owner to give him an option to purchase 
such business on or before December 31, 
1898. Asone consideration for the grant- 
ing of this option, he expressed his will- 
ingness not to start in opposition t> the 
firm with whom the agreement might be 
made for a period of twenty one years, so 
that should he fail to complete the pur- 
chase he could not enter into opposition. 
‘Outside this option,’’ he adds, ‘I will 
not be bound against starting at any 
place I think fit.’’ 

It will be seen that Mr. Youde is in 


principle an autocrat and a coercionist of 


the deepest dye. He is a man, too, we 
imagine, of much resourcefulness and of 
sanguine temperament, the latter being a 
quality which we are loth todash. But 
we would, in all good humor, suggest to 
Mr Youde and Mr. Bennell that they are 
playing it rather low down when they be- 
gin to frighten tradesmen into selling 
their businesses under threat of extine- 
tion, for this is clearly the meaning hid- 
den away in the honeyed words of the 
circular. Translated into plain English, 
Mr. Youde’s proposal is this: ‘‘ Give me 
an option to buy vour business or I, with 
gigantic resources bebind me, will enter 
into competition with you and starve you 
out.”’ 

Under conditions of this sort nervous 
owners may easily be led into parting 
with their business at quite inadequate 
prices, but we would exhort them to take 
heart, for our own opinion is that Mr. 
Youde has overreached himself, and, in 
vulgar but expressive American parlance, 
has bitten off more than he can chew. 
We have numerous cards to play before 
we trump the final trick of Mr. Youde’s 
little game, but we think that, on the 
whole, we will rest for the present. 


We may have something to say also 
with regard to the fact of Mr. Youde 
having secured the entire printing busi- 
ness, tozether with the premises, works, 
plant and machinery of David Allen & 
Sons, Limited, the pictorial poster print- 
ers and designers, and with reference to 
the s ate of that firm’s business during 
the past vear. 

He tells us that he will issue his pros- 
pectus to the public before long. We 
shall be pleased to see it and to compare 
it with that at present before us. And 
the great company is to come not later 
than February next. The mountain is 
indeed in labor, and we look with curios- 
ity for the mouse. 

We do not know how an article like the 
above will be received in England, but 
after reading it an American 
would simply remark : 
been greased.” 


CHICAGO. 


Gunning’s Fence Not Liked.—How 
an Unbiased (?) Newspaper 
Views it. 


investor 
“They haven't 


Criticism has been heaped upon the 
treasury department of the United States 
by property holders and leaseholders 
across from the site of the new post office 
for permitting the erection of a rectangle 
of show signs that completely inclose the 
grounds. These stands, which are twelve 
feet in height, obstruct pedestrians by 
their position at the street line, and inter- 
fere with traffic in the four thoroughfares. 
The temporary structure, whose existence 
depends on the length of time consumed 
in completing the public buildings, is 
also said to detract considerably from the 
surrounding architecture by its ungainli- 
ness. 

Secretary Gage’s assistants are accused 
of hurrying the bids through with undue 
has‘e, and not making specifications to 
cover the building of a fence and the 
use it might be put to. Architect Cobb 
let the contracts according to law to the 
lowest bidder— McArthur Brothers Com- 
pany. The company was instructed to 
go ahead with the work, a specification 
being made on the building of a fence 
that would keep spectators from interfer- 
ing with the work of the men engaged on 
the grounds. 

McArthur Brothers, with the opportun- 
ity of realizing on the stands, were able 
to take chances on the amount asked for 
the excavating. Just as soon as the con- 
tract was turned over to them, R. J. Gun- 
ning & Co. were instructed to put up the 
fence and use it for advertising. This 
same firm made use of the dismantled old 
buildings until no place was left by the 
destruction of the contractors for their 
stands. For the privilege of leasing 
spaces on the big fence, Gunning & Co. 
are said to have paid a considerable sum 
to McArthur Brothers Company. 

In putting up the stands the show firm 
builds them so substantially that they are 
advertised to last five years, if that length 
of time should be consumed in building 
the postoffice. The displays are to be as 
varied as a vaudeville program. This is 
one of the objections which are raised 
against the ‘‘fence’ by the Great North- 
ern Hotel Company, the Union League 
club and Kinsley’s. Patrons of the hos- 


telry, members of the club and frequent: 
ers of the restaurants will be haunted by 
the continuous show of some corset adver- 
tisement or soap allurement. 

As the stands do not exceed twelve feet 
in height, they are said not to violate the 
fire ordinance. Should a conflagration 
take place in the immediate neighbor- 
hood of the block, the fire department 
would be greatly hampered by the struc- 
ture. Fire Marshall Swenie will investi- 
gate the system on the grounds that a fire 
within the square during the construction 
buildings of the could not be reached from 
the street. The tearing down of the stands 
in the emergency would consume valua- 
ble time, during which thousands of dol- 
lars worth of property might be con- 
sumed. 

On all sides of the rectangle persons 
are compelled to walk in the street. In 
Adams street a temporary sidewalk two 
feet wide has been built, but this will not 
accommodate the crowds of people at any 
time during the day, Pedestrians in 
Jacksva boulevard are compelled to walk 
on the asphalt pavement at the risk of 
being run over by bicycles and other ve- 
hicles. In Dearborn and Clark streets 
the danger of being hurt is increased by 
the presence of the cars. 

“That fence is extremely ungainly,” 
said President Thomas B. Bryan of the 
Union League club. ‘A structure of some 
kind is needed, but I think that half that 
height would do.”’ 

W. S. Eden, of the Great Northern, has 
an objection to make against the pro- 
gressiveness of the contractors in operat- 
ing the trip hammers all night and dis- 
turbing the guests. 

Manager Brown, of Kinsley’s restaurant 
was loud and vehement in his complaints 
against the structure of show signs. He 
declared that they would s> completely 
block the south side of the street that the 
business of the house wou'd he interfered 
with. 

Henry Ives Cobb, the architect, con- 
tended that McArthur Brothers Company 
could dispose of the space as they saw fit. 
He admitted that a fence had been stipu- 
lated for in the contract, but that its di- 
mensions were not specified 

“McArthur Brothers’ Company made 
the lowest bid for the work,” said he, 
“and were according to law entitled to 
the work. The contractor who over- 
looked the opportunity to re-lease the 
fence when he bid for the contract made 
a big mistake. Here was an upportunity 
for the successful candidate to realize a 
little if he had not hoped to make any 
money out of the actual work on the 
ground”’ 

Sixty spaces have been arranged for in 
the square fence. There are sixteen on 
both the Clark and Dearborn sides and 
fourteeu on the others. While the gov- 
ernment gave little chance for McArthur 
Brothers to realize on the excavating and 
other work, the contracting firm is said 
to have arranged for the greater part of 
the profits of Gunning. Spaces are se- 
cured at $2arunning foot. This amounts 
to $50 a month for the allotted squares of 
twenty-five feet For a year the gross 
receipts will aggregate $36,000 on the 
complete structure. Chicago Chron cle. 


Subscribe for THe BILLBOARD now in 
order to secure the beautiful Christmas 
edition at the regular rate. 
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HOUSE-TO-HOUSE DISTRIB- 
UTING. 


BY JOSEPH REID. 


President of the Inte national Association of 
Distributors. ) 


You frequently hear it said that distrib- 
uting and circular advertising are of ne 
good, and are an absolute waste of mon- 
ey. I believe this continued crying down 
of circular advertising has led many ad- 
vertisers to believe this talk; in fact, I 
know it to be the case in my town. They 
refer to the papers and tell me they reach 
the people best through that medium; 
yet in this city within the last four 
months the newspapers have tacked up 
over 30,c00 signs giving their facilities 
for advertising vour goods. Yet the mer- 
chant so often fails to see the point, and 
goes on giving the newspaper man $500 
a page for his paper —one issue —that 
reaches only 30,000 or less of the city’s 
population, when the same amount ex- 
pended in distributing would give him 
six distributions of 60,000 circulars or 
packets, reaching a'so the other 30,000 
families that never see the paper. 

I will admit that much advertising mat- 
ter is wasted, destroyed and othe: wise 
lost. I know it; yet this is largely the 
fault of the advertiser. He is so often 
found hunting the cheap man, which al- 
ways means the man that seldom puts the 
matter all out; if he does, he puts it out 
in the original bundles—under bridges 
and sidewalks, in sewers, and more fre- 
quently into the furnace of same power 
house, mill or elevator. With ali this, 
the advertiser does not take as heavy or 
expensive a risk in securing honest ser- 
vice in the general distribution of his 
matter as he does in placing his advertis- 
ing with the vast multitude of newspa- 
pers, of which more than half claim that 
they issue thousands of copies more than 
they really do. 

I believe in newspaper advertising, and 
I believe in circular advertising, which is 
better, 1] know. The two should be used 
together to produce the best results Iu- 
stead of using a page at $500 or more 
once a week, put in a small ad every day 
calling attention to your business; follow 
this with your circulars or booklets. The 
advertisement in the paper keeps it be- 
fore the customer, and the booklet or cir- 
cular comes along once in sixty days and 
tells just what you want to say to them 
gives full particulars Basing this talk 
on a town of 309,000, 60,000 booklets 
would reach every family; and there is no 
newspaper in the land that would have 
the gall to claim to reach over thirty per 
cent of the families. It would be neces 
sary to get your ad in every paper in the 
city in order to reach every family 
which would multiply many times the 
cost; while your circulars would go into 


guarantee their work. 
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every family, and in two or more lan- 
guages if desired. All newspapers are 
educators; they educate the advertiser for 
cash. Some of them are fakes, in that 
they have no circulation. Soze of the 
parers in my city have a wide circulation 
at home, and are good advertising medi- 
ums; Others have not 100 bona fide sub- 
scribers, yet they do thousands of dollars 
worth of advertising. There are a‘so fake 
distributors here. They take work for 
whatever they can get, and put out a few 
‘trade marks*’, sendin their bill get their 
money, while the honest, actual distribu- 
tor suffers the loss of the work and also 
for the character of the work. The ad- 
vertiser is largely responsible for this; he 
is experienced and knows what the work 
is worth; yet he ships his goods to the 
man that bids the lowest. 

The International Association of Dis- 
tributors guarantee their work, and take 
the consequences. We are liable to get 
bad men—fakes; but we make good their 
ce ntracts, and get clear of them at once. 
If you don't believe it, ask the Dr. Miles 
Medical Co., Elkhart, Ind 

Many concerns are inthe habit of send- 
ing advertising matter to dealers to put 
out. This would help some, if the dealers 
would put it out, but they do not do it. 
There are car loads of it that go to the 
dump or up in flames, while the small 
boy gets to sow a little of it to the winds 
while he meanders promiscuously around 
with a sack of it at 25 centsaday. This 
sort of advertising does not pay. Adver- 
tisers should secure a responsible distrib- 
utor to put out their matter, and to cre- 
The deal- 
ers are better calculated to supply the de- 
mand. The International Association 


ate a demand for their goods. 


If you doubt it, 
see the Lydia E. Pinkham Medical Co. 
We do not bind our members to any set 
rules, such as regulating their prices, but 
as long as we find that they do honest 
di-tributing, we edvertise them—carry 
their names on the reverse side of our 
letter heads; in this way, their names 
reach every advertiser in the Jand many 
times each moath. But just as soon as 
we find them betraying the confidence of 
our patrons we noify all and drop their 
nates from our rolls. 

In our work throughout the cities, we 
come across persons doing all kinds of 
distributing—some good, some bad and 
we find agents direct from their home of- 
fice betraying the confidence reposed in 
them I made a contract with one cf 
them last May, to do his work for $1.75 
per thousand. He went out and found 
another man for $1. While the work was 
going on, my m_n found large bundles of 
the matter (beautiful little booklets) un- 
der sidewalks and in other out-of-the-way 
places. The agent was on the ground, 
but of course, didn't discover anything 
wrong. You've heard of things called a 


“rake-off,’’ haven't you? See? The same 
people have just completed the work 
again, and itis the same kind of a job. 
Cascarets and No-tu-Bac booklets also are 
thrown away in this town twice a year. 
Dr. Greer of Chicago is doing some work 
here now. He would have saved money 
by burning it at home. It was a’ solutely 
thrown away 3 

The I. A. of D guarantee its work all 
over the land, but their prices seem too 
high for some people. 

Honest service. Distributors of the I. 
A. of D. should keep these words in mind. 
Make it your golden rule to give honest 
service. When you put out advertising 
matter, do it as you would do it for vour- 
self. Make every piece count; talk up 
the goods; do all you can to create a de- 
mand for them. Study advertising in all 
its forms; give it your attention and keep 
up with the times. Personally supervise 
the distribution, and see that every piece 
is properly landed. You can not guaran- 
tee honest service unless you give it your- 
self, and not charge too much nor work 
too cheap. If you should take a job too 
cheap, do not waste the matter, but take 
your medicine. You will know better 
next time. Bought education is the best. 
Honest service must be rendered in order 
to secure the business. The advertising 
matter placed in ycur hands costs much 
money, and every piece wasted is so much 
money lost to the advertiser, besides the 
loss to business, which can not be esti- 
mated. I have been working on the 
home people for distributing, but they 
have been treated so badly by distributors 
that it has been an uphill business. But 
I have succeeded in getting nine j bs, 
some of them as large as 40,000, making 


in all several hundred thousand; also 1000: 


signs tacked for the kK. C. Journal Co 
If you desire to place any advertising 
matter anywhere in the United States, 
and want to know that it will be done ac- 
cording to instructions, place it with the 
members of the I. A.of D. They guaran- 
tee their work. If you wish to be classed 
as a reliable distributor, join the I. A. of 
D. We wish to join with us all the relia- 
ble distributors in the land, and to this 
end let every member turn to Article xi, 
Section 1, of our by-laws, and read them. 
Act accordingly, and I am quite sure we 
will soon see our membership increase by 
platoons, Goto work, every one of you, 
and send the Secretary at least one appli- 
cation Never neglect to answer a letter 
from a brother member; be prompt in all 
your correspondence. Cultivate the ac- 
quaintance of each other and the adver- 
tiser, for we are surely friends if we are 
true to our association, ‘In union there 
is strength.’"’ We are united, we are 
strong and we shall win. We are today 
recognized and patronized by nearly all 
the reliable and extensive advertisers in 
the land, and we want them all. They 
are coming our way. Boys, treat them 
right and, they will join us and stay with 
us, too. In the past six months I have 
added to my list of patrons eight of the 
largest advertisers in the United States. 
Join us ard be happy. 


The following firms have recently join- 
ed the International Association of Dis- 
tributors, viz: 

W. L. Robertson, Roanoke, Va.; Henry 
Barker, Greencastle, Tex.; G. W. Jackson, 
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Wilmington, Del.; J. M. Hutton, Ash- 
land, Ky.; Geo. M. Leonard, Grand Rap- 
ids, Mich.; C D. Wright, Washington, D. 
C.; F. Altman & Son, Columbus, O.; F. 
C. Zehrung, Lincoln, Neb.; E. R. Endly, 
Manfieid, O ; Geo. H. Spang, Lebanon, 
Pa. 

Considering the rigid and severe exam- 
ination that an applicant has to undergo 
to get into the International is rapid 
growth is phenomenal. 


Mr. H. T. Haves, the genial advertising 
agent of the Dr. Chase Co, of Philadel- 
phia was a BILLBOARD caller October 27 
W. C. Tirrill, of Lima, O., also. dropped 
in October 26. Mr. Tirrill has an excep- 
tionally able article in THE BILLBOARD, 
for October, which is well worth reading. 

As a rule, all advertisers pay their bills 
promptly, and distributors lose very little 
money on this score. Now and then, 
however a dead beat does enter the field, 
and every distributor owes it to his fellow- 
distributors to warn them. Send us the 
facts and we will publish them. Notify 
W. H. Steinbrenner also, and the firm 
will be biacklisted. 

TIPS. 

Erickson & Son, Charleston, Mass. 

Lydia FE. Pinkham Medical Co , Lynn, 
Mass. i 

Pond’s Extract, 76 Fifth avenue, New 
York. 

Genesee Pure Food, Le Roy, N. Y. 

Howard Cereal, Akron, O. 

The Softene, Cleveland, O. 

Dundee Mills, Muscatine, Iowa. 

Electric Lustre Starch, 45 Commercial 
street, Boston, Mass. 

Trix Mfg. Co., Rochester, N. Y. 

True Remedy, Baiffalo, N. Y. 

Dr. Chase, Philadelphia, Pa. 

Nichols & Co, Room 16, Rialto, Chi- 
cago, Il. 

Doring & Co., 115 State ‘street, Chi- 
cago, Ill. 

Paragon Tea, Cleveland, Ohio. 

G. E. Conkey, Cleveland, Ohio 

Sterling Remedy, Indiana 
Springs, Ind. 


Mineral 


PATERSON. 


As we stated in last month's issue, 
Gude & Fitch have bought out Hicks, in 
Paterson, and are making a big bid for 
business in that city. It has developed, 
however, that prior totheir embarking in 
the business, Messrs ©'Mealia and Pratt 
had bought out Fitzgerald, who held the 
franchise of the New Jersey State Associ- 
tion. Hence it will be seen that we have 
a fight between Gude on the one side and 
©’ Mealia and Pratt on the other. And 
they are all members of the Executive 
C omimittee, too. 

The many friends of Mr. Edward A. 
Stahlbrodt will sympathize with him in 
the loss of his mother, which occurred at 
Rochester, N. Y., October 22. 


Ringling Bros. World’s Greatest Shows 
will scatter joy among the eastern bill 
posters, next year. It is pretty generally 
conceded now that this attraction hangs 
more paper than any other circus on 
earth, 


_ F: , siemmeeeneeniamieinnmsameiineimesinie. 
7 
a — 
: BR POSS OEE NN . 

5 DISTR DOING ~ (ON | 
| INS) —— ARE "ED : 
| SSG wo a A’ | 
we ' 
| “Seeman | 
. 
| 
— |] § 


¢ 
u 


n 


Oe, cuarcraninnnpstict en Se 
ae 


4 


THE BILLBOARD. 


PUBLISHED MONTHLY AT 
127 East Kighth Street, Cincinnat, O., U.S. A. 
Address all communications 
For the editorial or business departments to 


THE BILLBOARD PUBLISHING CO. 


Subscription, $1.00 Per Year, In Advance 
ADVERTISING RATES: 
Advertisements will be published at the uni- 
form rate of ten cents per agate line; copy for 
advertisements must reach us on or before the 
twenty-fifth of the month. Our terms are cash. 


Billboard Advertising ts sold in London at Low's 
Exchange, 57 Charing Cross, and at Amertcan 
ldmertisine Newspaper Agency, Trafalgar Build 


ings, Northumberland Ave., WLC. ln Parts, at 
Bretano’s, 17 Avenue del Opera. The trade sup- 
plied by the American News Co. and tts brani hes 

Remittance should be made by cheque, post-office or 
express money order, or reg’stered letter addressed 
and made payable to The Bil board Pub Co. 

The editor cannot undertake to vcturn unsolicited 
manuscript; correspondents should kecp copy. 

When itis necessary to wire us the instructions 
and copy for advertisenints, great saving in the 
matter of telegraph tolls may be had by recourse to 
the Donaldson Cipher Code. 


Eateved as S cont-Class Matty at Post Ofice 
atc netnnatt, 0110 
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WITH this issue THE BILLBOARD enters 
upon the fourth year of its existence. It 
hardly seems possible that a twelve-month 
has rolled around since last we directed 
attention to the paper’s birthday, but such 
is the case, so the calendar says. Time 
flies, especially when one is busy, and the 
year just past has been such a busy year 
—and such a happy year, It has been 
crowded with contention, which has sev- 
eral times culminated in good, healtby, 
hearty scraps. We have enjoyed them 
and our advers.ries have, too—at least we 
hope so. At any rate, the paper has 
thriven, and continues to grow larger and 
stronger wih each succeeding month. 
Our circulation is especially healthy. We 
can truthfully state that there is not a bil) 
poster, distributor, fair manager or poster 
printer of any consequence in America 
but reads it regularly, and we are fast 
finding favor among sign painters, adver- 
tisers and advertising agents. 

**s 

Tus, of course, is something to be 
thankful for, and as this is our Thanks- 
giving issue, we may be pardoned, per- 
haps, if we dwell at length upon other 
blessings which we have to be grateful 
for. . 

One of them is an increased advertising 
patronage. Another, better advertising 
rates. But, far and away, the most im- 
portant of all is the appreciation, confi- 
dence and esteem of a large and ever 
growing constituency. 

Among bill posters, in particular, is 
this noticeable. While it is due, in a 
large measure, to the fair and impartial 
manner in which we have meted out com- 
mendation and criticism, it is owing no 
jess to the fact that the craft is beginning 
to realize that we are honest and entirely 
disinterested in all measures that we ad- 
vocate. Of course, no paper wholly es- 
capes disapproval, We have known 
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instances ourselves. But, after all, a pa- 
per that has no enemies scarce merits 
real friends. 

x*® 

Many bill posters are awakening to the 
fact that the fight we are making for the 
open association is a lorg step in tke 
right direction, 

Several gentlemen who control large 
cities and were formerly arrayed against 
us on this issue, have conceded that ulti- 
mately we will achieve a victory, One 
of them recently said: ‘‘You're right on 
that question, and so are English bill 
posters. I don't believe you would ever 
have had an argument if you had led up 
to the issue gradually. The trouble was, 
you were a little ahead of the times, and 
you spruug it so abruptly that most of us 
were arrayed against vou before we had 
time to think the matter over carefully. 
You will win in time, though, and when 
you do you will win a whole lot of 
friends.”’ 

We feel confident ourselves of victory. 
Of course, we do not expect it in the im- 
mediate future, but we are altogether 
When 
such discerning, careful thinkers as R. C. 
Campbell, C. C. Donnelly, Col. 
Robbins and Mr. Sam Pratt concede the 


confident of the final outcome. 


Burr 


soundness of our theories, we are sure the 
number of our supporters will increase 
rapidly. 
a 
* * 

WE recently heard the issue put rather 
graphically by a well known advertising 
Said he: 


much like the proverbial horse that you 


agent. “The advertiser is 
can lead to water but you cannot make 
him drink.”’ 

‘*Bill posters,’’ he continued, ‘‘can boy- 
cott, browbeat and bulldoze to their 
heart’s content, but they cannot curb the 
dominant desire of the American busi- 
ness man to buy whe:e he can buy the 
most for his money, All their attempts 
will result in failure, and worse than that 
they may give rise to opposition. For 
instance, a short time since J. Ballard 
Carroll had Albany to himself. He was 
a good fellow, affable, jovial and counted 
his friends by the score. He owned his 
town, and no one ever dreamed that any 
one would attempt to enter the lists 
against him. No cone would have, either, 
but Ballie, loyal to the policy of the as 
sociation, refused this contract, and tliat 
until McIntyre determined that he could 
make a good thing out of the work that 
Ballie refused, if he never got anything 
else. And now Ballie has got bitter, 
costly opposition on his hands which 
otherwise he would never have known.”’ 


* 
* & 


THE whole scheme of the ‘‘close’’ as- 
sociation is fundamentally wrong, and 
under the special dispensation code it is 
worse than ever, Any member of the A, 


— omg ee ee nto 


B. P. A. who has opposition can now be 
relieved of all obligations to maintain 
prices, etc., while the members who enjoy 
immunity from opposition are expected 
to invite it by refusing work at the dicta- 
tion of these members who are free to do 
as they like. When you look at the mat- 
ter carefully, itis absurd on its face. 

The open would 


association rectify 


these matters largely. We do not claim 
that it would do away with opposition 
entirely, but we do stoutly maintain that 
those cities that are now free from it 
would be ten times more secure under it 
than they are under the close organiza- 


tion. We go further, and affirm that in 


cities where opposition has already ob- 
tained a foothold it will eliminate it four 
out of five times, and in the fifth case it 
will turn opposition into competition, to 
the invalculable benefit of everybody con- 
cerned. 

This it will do, too, within two years if 
given a trial. 


WHAT IS THE BEST SIZE 
FOR A POSTER? 


BY SAM W. HOKE. 

A great deal depends upon the point of 
view. I know many bill posters who 
preach one-sheets, or at least a part one- 
sheets, but there is a strong suspicion 
that one of their reasons for wanting one- 
sheets is to a certain extent due to the 
ease with which one-sheets are available 
for filling up all sorts and sizes and shapes 
of dead space. 

I think that the one-sheet has its uses, 
but recently some advertisers have gone 
to the other extreme, and are striving to 
see how large a poster can be made. A 
48-sheet (4x12) is, I believe, about as big 
as they have yet got; and I have been in 
numierous cities where these mammoth 
signs had to take a back seat around the 
corner because there was not sufficient 
room on the prominent boards to accom- 
modate the size. 

The 24 sheet is a good, convenient size, 
and cav be got onto most any billboard, 
being only about twenty feet in length. 
A 24-sheet takes up just the same amount 
of space as three S-sheets, and if the ad- 
vertisers sends out 8-sheets he is very apt 
to find a large majority of them bunched 
into stands of at least 24-sheets, and fre- 
quently I have seen as many as six or 
eight or ten 8-sheets bunched together. 

If there were any way under the sun 
to prevent bill posters from bunching 5- 
sheets I would be inclined to favor this 
size as among the 
things considered. 


most valuable, all 
The S sheet is large 
enough to hold an ordinary amount of 
reading matter, to be easily readable from 
across the street, and its economical size 
renders it possible for an advertiser to 
cover the entire town or city, and still 
have money left to spend in the next 
town. 

Of course, the advertiser who has so 
much money that he needs not to count 
the cost, may take the 24-sheets, or the 
32-shee‘s, and a dozen other sizes if he 


likes; and there is no escaping the fact 
that a large sign is, to a certain extent, 
more impressive than a smaller one, At 
the same time, repetition is astrong point 
of advertisiug, and with the S-sheet well 
scattered the reader is running against 
the same thing all over town, and is 
bound to take notice and remember. 
Another good thing about the 8 sheet 
is the fact that it is nearly as easily fitted 
into dead space as the 1-sheet, and, there- 


Mayor Jones will not approve the bill 
posting ordinance if council passesit. In 
giving out this decision he said he hoped 
“that council would not pass the ordi- 
nance.” 

On being pressed for his reasons, the 
mayor intimated that the purpose of the 
ordinance, in his mind, was to create a 
monopoly for the bi!l posters, who are 
pushing the ordinance, notwithstanding 
the fact that the price would be reduced 
by the ordinance. 

“Bryan & Co has snapped up all the 
desirable pieces of property in the city, 
and will have a practical monopoly of the 
business should the ordinance pass,’ said 
the mayor ‘‘The other bill posters will, 
of course, have the same chance as this 
firm to compete for contracts, but any 
business man would give Bryan three 
times as much money for advertising his 
business than he would any other firm, 
simply because of the increased facilities 
offered by this company. It is not fair to 
the other bill posters. Of course they 
could secure bill boards if they saw fit, 
but they will find that all the best places 
have been leased by the other company. 

“The best illustration of this spirit I 
have seen for some time was when a wo- 
min called on me the other day to obtain 
my influence for an ordinance raising the 
license fee of the drivers of baggage wag- 
She said there was not 
enough in business now to give all adecent 
living, and if a license fee of large pro- 
portion was placed on the busines, it 
would drive some of them out. I asked 
her what they could do when their busi- 
ness had been taken away, but she could 
not answer. I then asked her if she 
wanted a few to live decently while th: 
others starved indecently, and this side 
of the question had never entered her 
mind, That is the spirit that animates 
many of the ordinances, and it crops out 
in the bill posting ordinance.” 


ons in the city 


Bellefontaine, O, is badly in need of a 
bill poster. Commercial paper sent there 
is returned by the present incumbent 
with the excuse that the theatre monopo- 
lizes all his space. 


The $4 delinquency of the Ohio Bill 
Posters’ Association was for blank certifi- 
cates. The amount was tendered at At- 
lantic City, but refused because the Sec- 
retary had no blank receipts with him. 
The amount was paid promptly as soon 
as it was brought to the attention of the 
Secretary of the State Association. 


Geo. Knox, of Meadville, Pa., sends us 
catalogue of a recent poster exhibition 
held in Meadville. It is a marvel of lith- 
ographic excellence. 
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The Selection of Colors in Sign 
Painting. 


Contrast is the first and principal ele- 
ment that enters into the composition of 
any sign, although the philosophy of har 
monious coloring in certain parts should 
not be ignored, for both are necessary in 
any work of color. Instead of calling it 
byfthe term of “harmonious contrast,”’ 
we willcall it ‘*harmony in temperature,"’ 
and ‘‘contrast in temperature,’’ by using 
the primary blue as the cold color and 
yellow and red as the warm colors. There 
are only three primary colors. We think, 
in this wise, the theory of coloring can 
be best understood. Contrast is confined 
to light and shadow and the disposition 
of lines, and the proper balancing of con- 
trasts is what gives the charm to painting, 
and not the chromatic scale, as some 
writers would have us believe. To avoid 
dullness and a hazy appearance, we must 
strive to obtain the opposite. If there is 
an error made, let it be on the bright and 
clear side. This rule will invariably hold 
good in sign painting. If the ground is 
of a warm tint, such as a yellow or red in 
any shade, there should be blues and pur- 
ples in contrast, or some other of the 
cool tints; then we have a contrast of 
temperature, a most desirable character- 
istic of a sign, for by this method we 
give force to it. Force does not consist so 
much in strong or gay colors as it does in 
the proper balancing of contrasting tones. 
If the ground be of a cool hue, such as 
blue or any of its hues reds and yellows 
The three 
principal contrasts are blue opposite to 


are the contrasting tones. 


orange, red to green and yellow to pur- 
ple. By carrying out this principle, you 
will have an endless variety of contrasts. 
It is somewhat curious, but nevertheless 
a fact, that white letters in opposition to 
black will not attract the eye as quickly 
asa blue or an orange, a red or a green 
The fact is at- 
tributed to the following reason : A color 
and its Opposite naturally increases as it 
approaches, but when once they mingle 
they neutralize each other. Take a blue 
and yellow, for instance; their admixture 
produces a green, which does not resem- 
ble either of the colors. Summarizing 
the foregoing statements gives this rule : 
Never place a color made from two pri- 
maries on either of the primaries. If you 
want a good contrast, always take a hue 
of the third color. When shadowing let- 
ters, I would caution you against using a 
darker or lighter shade of the letter or 
ground. It always results in a dull ef- 
fect. The shadow is supposed to represent 
a certain modification of atmospheric 
effect, and will, with but few exceptions, 
partake of a natural tone. The rule for 
determining what the color of this shadow 
should be is to take a block of wood and 
paint it all around with the color the let- 
ters are intended to be; set this on the 
sign so that a shadow will fall either to 
the right or left when the sun shines on 
it, and observe the tint of the shadow 
thus cast. 


ora yellow or a purple. 


You will observe a compound 
effect, partaking both of the color of the 
block and also of the ground. This may 
be successfully imitated by using a trans- 
parent color of the block, when placed 
over the ground it neutralizes and gives a 
natural effect. 
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As a general thing, you will find that 
reds require a shade of a purple or dull 
brown. In some cases, where the ground 
admits of it, almost black. In yellows of 
the umber shade, you will require a gra- 
dation of golden hues for the first shade, 
ranging down to nearly black 

Light pink on a white ground should 
For 
light grays and drab grays, shadow with 
rich 


be shadowed with a warm brown. 


brown; for greens, reddish brown 
shadow ; white to flesh color, rich purple 
shadows. Asa standard rule, warm shad- 
ows to cool, light colors, and cool shad- 
Avoid the 
use of greenish blues and greenish yel- 


ows to colors of a warm tint 


lows, they always present a sickly ap- 
pearance. 

Now, if it be wished to tone the harsh- 
ness of two contrasting tones without 
their losing any of their force by reason 
of the contrast, do so by placing a neu- 
tralizing color between them. 
ing colors consists of 


Harmoniz- 
uniting a warm 
and cool color by the introduction of in- 


termediate tones or half tints. 


E. H. CARWITHEN. 


On this page we preseut an excellent 
portrait of Mr, E. H. Carwithen, the gen- 


tlemanly and efficient bill poster of 
Charleston, W. Va. Mr. Carwithen owns 
all the boards in his city, and enjoys a 
monopoly of the commercial and circus 
bill posting. He embarked in the busi- 
ness February 15, 1882, and has built up 
a plant in the meantime that is equal to 
any in the state of West Virginia 


NONE SO LEWD 
AS A PROWLING PRUDE. 


The Minneapolis Improvement League 


has determined to wage war upon the 
billboard posters, especially the pictures 
of girls and women smoking cigarettes. 
Mrs. H. F. Brown lItag been chosen presi- 
dent of the league and Prof. Maria Sen- 
ford vice-president. Mrs. F. H Barnard 
will represent the league on the woman's 


council 


For the past two years /»oftable Ad- 
vertising has been published from No. 13 
School street, Boston, Mass. On Novem- 


ber 1 the office of publication was re- 


mo ed to the Niles Building, No. 27 
School street, that city. 
The Christmas BILLBOARD will be 


mailed to prominent advertisers all over 
the world, 


W.C. TIRRILL. 


Mr. W.C. Tirrill, whose portrait this 
month adorns our first page, owns the 
biil boards of Lima, Ohio, and enjoys the 
confidence and esteem of a large and 
growing clientel of advertisers, both local 
and foreign. Although just turned thirty 
years of age, he has built up a business 
which many an older man might envy. 
Mr Tirrell was born at Lima August 25, 
1867. At the years his 
father died, and at fo irteen he left school 
and, much against his mother’s wishes, 


accepted a position as property man and 


age of twelve 


assistant bill poster of the opera house- 
He remained in the employ of the theater 
in various capacities until he attained his 
majority, when he accepted an engage- 
ment with the Rogers Comedy Co., sea- 
son 1ISS87-’SS. The following season he 
went in advance of the Holden Comedy 
Co., and in 1891 put out hisown company. 
He married Miss Clara B. Cuff, of Van 
Wert, Ohio, in 1892, and the same year 
started the business which has been so 
successful, 
Mr. Tirrell deserves his prosperity. 


OUR VOTING CONTEST. 


Private advices received from England 
warrant us in stating that the chances are 
very slim for a meeting of the association 


next summer. Mr. Youde has about got 
every plant of any consequence in the 
kingdom, and our correspondents think 
that this will put an end to the existence 
of the association. 

Under the circumstances, it has seemed 
best for us to discontinue the contest, as 
there is little likelihood of a meeting. 


NEW YORK. 


Herman Stiefel, representing the bill- 
posting firm of Van Beuren & Co., made 
an application, October 23, to Magistrate 
Kudlich, in the Yorkville Police Court, 
for the arrest of Robert Miller, Richard 
H. Derby and Frederick Culver, candi- 
dates on the Citizens’ Union ticket for 
Councilmen in the Second Council Dis- 
trict, on the charge of having caused their 
lithographs to be placed on a fence leased 
by Van Beuren & Co, without the con- 
sent of that firm. 

The application was a sequel to the ar- 
rest on October 22, of two bill posters, 
Frank Hassard, of No, 310 West Twenty- 
sixth street, and Allen, Juckes, of No. 601 
Evergreen avenue, Brooklyn, under Sec- 
tion 643 of the Penal Code, which de- 
clares that no person shall place or cause 
to be placed on any fence, house wall or 
other structure, bills, pictures, advertise- 
ments or anything else without the con- 
sent of the owner or lessee. Section 644, 
following, states that those persons whose 
advertisements are thus placed are equal- 
The 


object in this case was a fence at Fifty- 


ly guilty with those placing them. 


sixth street and Eighth avenue, for which 
Van Beuren & Co. pay $1. 200 a year, and 
the section provides that the placing of 
the lithographs on a fence is presumably 
evidence of guilt. 

When the case of Hassard and Juckes 
was called, Samuel Hess, an employe of 
the bill-posting firm, testified to having 
seen the two men walk away from the 
fence at Fif.y-sixth street and Eighth 


s 


avenue, with posters, brushes and paste. 
He had followed them for a time and had 
seen them paste other lithographs on a 
fence at Fifty-third street and Eighth 
avenue, and in vacant 
had however, actual- 
ly seen the men paste lithographs on the 
Fifty-sixth street fence. Mr. Stiefel asked 
the men if they had posted the bills on 
the Fifty-third street fence and in the 
windows, but their cousel, C. J, Pitcher, 
representing the Citizens’ Union, object- 
ed to the question, and Magistrate Kud- 
lich sustained the objection. 


a window of a 


store. He not, 


He also 


‘ said that he would have to discharge the 


men, as they had not actually been seen 
placing the posters on the Fifty-sixth 
street fence, and as they had denied hay- 
ing done so. 

Mr. Stiefel's application for summenses 
for the three candidates, Miller, Derby 
and Culver, was granted, and Mr. Pitcher 
was instructed to have them appear in 
court on Tuesday. 


There is some little opinion among pol- 
iticians that the bill-posting firm of Van 
Beuren & Co. is not as intensely inter- 
ested in the arrest of the candidates as it 
appeared. Some men mentioned politics 
as having something to do with the ag. 
tempt to have more arrests. 


Note the unholy glee with which the 
7imes (all the news that’s fit to print) 
recounts the following : 

War on the advertising signs has been opened 
on Long Island, which has been hung, plastered, 
benailed, festooned, covered and bewildered 
with those evidences of misguided enterprise. 
Whenever a new hver pill has appeared on the 
market, Long Island has broken out in a bilious 
trash of green and yellow. Each original brand 
of cigarette has caused the territory to resemble 
a huge case of secarlatina, with flaring red and 
pink, and usually a unpulchritudinous and 
partly denuded female grinning a ghastly grin 
above the wreck of color 

rhe homes and front fences of eminent Pro- 
hibitionists have brazenly blazed forth whiskies 
portrayed in many hues. Health resorts and 
summer homes have appeared suddenly eloquent 
with suggestions of malaria and malaria cures. 
The residences of people who ride and believe 
in one make of have been made to 
glorify other makes tothe scandal of the occu. 
pants. The trees have 


bicycle 


been made to blossom 
with proclamations of the virtues of face pow- 
ders, cures for the habit and 
Every man in New York 
who had a sign to nail up or paint came over and 
nailed or painted it 


scenery. 


liquor corsets 


three-dollar trousers, 
omewhere on Long Island 

Former County Superintendent Pearsall of 
Roslyn, L. 1.. canght a new man nailiug a new 
and brilliant cigarette abomination on his barn. 
The advertising agents seem to have acquired 
the idea that Long Island was created for adver- 
tising purposes, and this one promptly resented 
the interference 

Mr. Pearsall secured a warrant and the ir- 
vader, who was found upa pine tree carefully 


- placing his hasheen dream so that it would best 


mar the effect of the autumn foliage, was pulled 
down and arrested. 

He was much astonished and more infuriated, 
but when he was led to the village lock-up, he 
looked in it and began to beg for his life. Finally 
he compromised by paying 35.20 costs andjwalk 
ing seven miles, attended by the constable, and 
pulling down all the signs that he had put up. 
He also acknowledged publicly and penitently 
that the pictures on his signs were not high art, 
and that his cigarettes were no better and would 
killa man no quicker than any other cigarettes. 
Tnen he was led to the station and put on a New 
York train 

A general tearing down and ¢ffacementof un- 
authorized signsand posters has begun on Long 
Island, and the authorities are supporting the 
movement 
that the shot for liberty 
tions and undesirable suggestions fired at Mr. 


There is good reason for believing 


from artistic desecra- 
echoed all over the 


Pearsalls barn will be 


island 
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Signs 5 Sign Painters 


Address all communications for this 
department to : 
RK. H FoRGRAVE, Pickerington, Ohio, 


No kind of a bristle brush should be 
washed in lye water, such as sal soda and 
Babbet’s potash It makes but little dif- 
ference how weak it is, it has a tendency 
to soften the bristle. Bristles placed in 
sal soda water will burn in a few days. 
Always keep brushes in oil or water. To 
prevent water from freezing put in some 
glycerine. When a tin or brass-bound 
brush begins to come loose, squeeze it to- 
When the hair in a brush 
becomes crooked, place it on a warm sur- 
face and stroke it with your hand until it 
becomes straight. Brushes should always 
be hung suspended in the liquid. Stand- 
ing them on end is what makes the hair 
crooked. There never was, nor never 
will be, a brush made of camel's hair. 
The so-called camei’s hair grows on a 
squirrel’s tail. 


gether a little. 


The Western Painter says: To pre- 

ve paper signs in damp pla’es, where 
a formation of mold takes place in the 
paper under the varnish, the following 
has been recommetrded: Paste the signs 
on with mucilage containing salicylic acid, 
allowing the solution—1 part gum, 3 parts 
water -—to soak in or dry on the back of 
the sign, then apply more and fix the 
signs with it. The labeled vessels are 
warmed either in the oven or by pouring 
in warm water, so that the signs are really 
dry—-not only air dry. In varnishing, 
breathing on the work should be avoided. 
The varnish should be applied only upon 
the completely dry signs. After a few 
days a thin varnish is still put on. These 
signs keep well and without spots. In 
this manner any decomposition is pre- 
vented as far as possible. The varnish 
should be applied well beyond the edges. 


TRADE NOTES. 

New York varnishers, striking for $3 
per day, have won. 

Several hundreds of painters’ and dec- 
orators’ unions were organized the past 
year. It is queer that sign painters never 
organized. 


John Lees and George Smith were in- 
jured by falling from a scaffold in Chi- 
cago October 1. Both will recover. 


Sid. Holmes, sign painter, killed Octo- 
ber 4 at Newbury, Mich., by a falling 
scaffold. Two companions were also se- 
riously injured. 


The principal reason that linseed oil 
is sa) cheap, says an exchange, is because 
there are so many adulterants and substi- 
tutes on the market. Menhaden oil, 
made froma fish of that name and but 
little knewn to the painting trade, is one 
of the chief adulterants. The market 
price of the same is about 50 per cent. 
less than linseed oil. Other varieties of 
fish oil, whale, cod or seal oils are used 
in conjunction with a comparatively 
small quantity of linseed oil, the smell 
and color, especially with regard to whale 
oil, being preferable tothat of Menhaden. 
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Answers to Correspondents. 


Wm. D.—The Painters’ Magazine savs: 
There are a number of methods practiced 
in laying gold leaf. Some workmen pre- 
fer one method and some another. The 
cushion and tip method to which you re- 
fer has been practically suspended for a 
number of years. The turpentine method, 
employed at one time somewhat exten- 
sively in the ornamenting of furniture, 
consists in cutting the book at the bind- 
ing. Then with a small sponge wet with 
turpentine moisten quite profusely the 
back of the paper as it lies on the cut 
book. The volatile liquid goes through 
the paper, causing the leaf to adhere. 
The turpentine evaporates very quickly, 
hence it becomes necessary to use the 
sheets of leaf immediately following their 
preparation, 

Again, the books of gold leaf are cut 
into strips a trifle wider than the stripe 
to be gilded. Many old-time painters 
are firmly welded to the belief that cut- 
ting and using the leaf from the strips 
is the most economical way of hand- 
ling it. 

Still another method is to cut the book 
at the binding, and then pick up the top 
leaf or cover, lay it on a smooth piece of 
board and rub it carefully with a small 
cake of beeswax. This waxed side of the 
paper is then laid upon the gold and 
smoothed out nicely. The gold sticks so 
tenaciously to the paper that it can now 
fairly be handled with impunity. Each 
page of leaf, or, rather, as many pages as 
are needed for the work in hand are 
treated in this way. The pages of leaf are 
next cut into strips to correspond to the 
width of the stripe, after which the strips 
can be rapidly applied to the work. 

Among first-class gilders, however, the 
above methods do not find favor at the 
present time. They are accounted too 
slow. Laying leaf directly from the book 
is now generally practiced, especially by 
those having much gilding to do. It re- 
quires a little practice to acquire pro- 
ficiency in laying leaf from the book 4i- 
rect, but from experience in a shop where 
a change from the old way of laying leaf 
to the comparatively recent one here ad- 
vised was recently made, and the writer 
cheerfully subscribes to the economical 
virtues of the  laying-from-the-book 
method. Formerly it was the practice in 
railroad car shops, where a great amount 
of leafing was annually done, to cut the 
leaf and apply in strips. In such estab- 
lishments it is now almost the universal 
practice to apply the leaf direct from the 
book. Why was the change inaugurated ? 
Because there was money to be savel 
thereby. For this reason our correspon 4- 
ent is counseled to begin laying his leaf 
from the book. Hold the book flat in the 
left hand. Turn over the top leaf a bit 
wider than the stripe, making a clean, 
smooth fold, hoiding the overlapped pa- 
per down on one side with the left thumb, 
the right one performing the same office 
at the other extremity of the fold. The 
fingers afford support to the under side 
of the book, as it is carried to the surface. 
The whole operation occupies but a jiffy 
of time, and is totally free from the fussy 
mazeuvers associated with the wax, tur- 
pentine or strip clearing methods. 


J. P. H— See the answer to your query 
in the June issue of BILLBOARD. 


OUT-DOOR ADVERTISING IN ENG- 
LAND. 


BY JOHN C. 
Although we, as a nation, are far and 
away ahead of all other countries in the 
matter of newspaper and magazine adver- 
ising, although our ideas and methods 
of publicity are bolder and more“original 
than those of any other people, we can 
not deny the fact that when it comes to 
out-door advertising the ‘told country" 
easily takes the lead. Every known form 
of out-door advertising that is practiced 
here is in vogue across the water, but 
very many mediums of publicity are used 
in Europe that are not indulged in here. 
Every available inch of space on the 
walls of the big railroad terminals in Lon- 
don is crowded with display signs and 
posters, advertising all manner of goods, 
and in smaller wayside stations it is often 
impossible to pick out the usual sign, 
bearing the name of the place, from a 
host of similar boards announcing 
‘‘Keen’s Mustard,’’ ‘‘Colman’s Starch,” 
“Reckitt’s Blue,” ‘Pears Soap,”’ ‘*Bovri.’”’ 
“Electropoise,’’ ‘‘Cadbury’s Cocoa,”’ and 
a thousand other articles bidding for pub- 
licity. Just imagine the whole of the in- 
terier of the Grand Central depot covered 
with painted and glass signs advertising 
almost every known product of this coun- 
try, and you have an idea of what a great 
london terminus looks like. 

English advertisers not only invade all 
street cars and omnibuses, but use all the 
outside space on such vehicles to such an 
extent as to puzzle a stranger as to where 
the car is going. The destination is al- 
ways painted on the side of tram cars and 
omnibuses, but a countryman could not 
tell whether the conveyance was going to 
Battersea or *‘Beecham’s Pills,’ to Bays- 
water orto “Herbaline.’’ It must be try- 
ing to the out-of town visitor to wait on a 
crowded corner for a ’bus going to Brix. 
ton, and see a string of them passing, on 
which he can read, in bold letters, 
“Yorkshire Relish,’ ‘‘Hovis Bread,” 
Brooke’s Soap,” ‘‘Provost Oats,”’ etc., 
but no decipherab’e mention of where the 
car would take himto. All London street 
cars are double deckers—you can ride on 
the roof and smoke if you wish to, and 
all the ‘‘risers’’ of the winding staircases 
are used for advertising purposes, just as 
the ‘‘risers’’ of the ‘'I,’’ road stairs are in 
New York City. 

In fact, every large public vehic'e in 
London is an advertising wagon, and the 
outside show is much better than the in- 
side spaces, for the reason that there are 
always more people in the street than in 
the car, and so the ‘“‘circulation’’ is 
greater. Of.course, the cars going 
through the most populous districts are 
most sought after, and the revenue accru- 
ing from the renting of such advertising 
space must be quite an item annually, 

The theaters are the best ptarons of the 
big spaces on the tram cars and omni 
buses. The roof seats are railed all round, 
and a board about two feet high, and run- 
ning the full length of the car—perhaps 
from 12 to 20 feet— is firmly fastened to 
this railing, doing the double duty of 
protecting passengers’ legs from wind and 
weather and at the same time bearing a 
bold ad, which everybody on the side- 
walk sees. 


GRAHAM. 


English advertisers do not use large 
fence signs in the rural districts adjoin- 
ing railroads as we do, but every station 
of any importance on all lines it literally 
covered with every kind of advertising 
signs. This shows that our English cous- 
ins believe rather in concertrating than in 
scattering their advertising efforts. Wher- 
ever crowds congregate, there you will 
find a multitude of signs and posters, 
Where crowds are not likely to be, you 
will look in vain for attempts at pub- 
licity 

The river steamboats also add to their 
revenue by letting out advertising spaces, 
on which signs are hung or painted; and, 
in fact, whichever way you turn in the 
British metropolis you are confronted 
with the fact that out-door display adver- 
tising is much more liberally indulged in 
there than in our own cities.—/rinters’ 
Luk, 


PARETIC ADVERTISING. 


The sign painter has done everything 
in his power to deface every bit of land- 
scape, and, longing for future worlds to 
conquer, wonders how he could make the 
moon, Mars or the sun a subject for his 
vandalism. ‘Hote,’ the personal friend 
of many newspaper men, is said to have 
moments of frenzy because he cannot ap- 
ply a paint brush to a comet. 

Sign painters are all right under cer- 
tain restrictions, and their efforts at ad- 
vertising have growr. so grotesque in their 
hideousness that many are willing to for- 
give them because of the fun of the very 
absurdity of their undertakings. 

Advertising is a vast field, challenging 
the ambition of every sort of genius, the 
poet, the painter, the artist, contributing 
to the work of celebrity through pub- 
licity. 

Unfortunately, in the race for popular- 
ity inad writing there are those who shut 
their eyes to decency, and are apt to 
pitch headforemost into the stone wall of 
disapproval or dive inadvertently into 
the ditch of disgrace. 

George P. Rowell was the first of the 
leaders to take the dirty road with the 
idea that it was the shortest. Everyone 
knows, and all decent men have acknowl- 
edged, that a recent advertisement of his 
in the New York Suv was the most inde- 
cent that has appeared in many years, 
The surprise and stench were only aggra- 
vated by the fact that the Sum has been 
inclined to be spotless in its advertising 
columus, 

The next to go astray was the clever 
advertiser of a celebrated soap, who 
pictured two little children on their kaees 
saying the Lords Prayer and asking for 
their daily soap, instead of their daily 
bread, This irreverent advertisement de- 
feats the purpose of creating popularity. 

Perhaps it will be reyarded as wonder- 
fully clever by those who have forgotten 
that they were taught to pray at their 
mother's knees. It does not pay to offend 
the public, 

There are many fools on earth, and it 
is too bad that so many imagine thetm- 
selves clever, who are either unclean or 
reckless in offending public sentiment 
hourth Estate. 


‘The Christmas issue of BILLBOARD will 
consist of 15,000 copies, covering the 
entire English speaking world, 
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Fair 


The Only Fair in Georgia This 
Year. 

The first annual fair of the Waycross 
Fair Association, to be held at Waycross, 
Ga., November 2 to 6, inclusive, gives 
promise of being a success from every 
point of view. It is the purpose of the 
promoters of the affair to have all of the 
standard departments common to such 
cecasions, and to fill them with exhibits 
illustrating the progress of the country at 
large, and of South Georgia especially. 
A number of interesting races, both horses 
and wheel, will be arsanged. Knowing 
the pluck and enterprise of the Waycross 
people, we have no hesitancy in predict- 
ing for the fair a week of prosperity, and 
for those who attend it a week of enjoy- 
ment. 


HURRAH! 
For Oneonta—Now Let Others Follow 
Suit. 
We clip the following from the A’epud- 
lican of Cooperstown, N.Y , viz: 
The dates for the Oneonta fair for 1SoS 


have already been fixed ; they are Sep- 
tember 12 to 15. 


RIVAL BILL POSTERS. 
How the Mercer County Fair Boomers Do 
Business. 

Considerable feeling has been caused 
by a piece of work on the part of the 
Stoneboro fair bill poster. When the 
Stoneboro bill poster was out with the 
bill wagon billing his fair, he was seen to 
paste dates over the Mercer fair dates, 
and not only cover over the Mercer dates, 
but receive the benefit of their advertis- 
ing matter. /itshurg Leader. 


Indications point to a lively fight be- 
tween the two factions among the Chi- 
nese colony in Chicago over the conces- 
sions at the Transmississippi and Inter- 
national Exposition to be held at Omaha 
next year. 

Some weeks ago Wong Chin Foo, ed- 
itor of the Chicago Chinese Vews and 
president of the Chinese Equal Rights 
League of this country, was appointed 
Chinese commissioner of the Omaha Ex- 
position, and has in his possession a cer- 
tificate to that effect, properly signed by 
the president and secretary of the expo- 
sition. Wong Chin Foo represents the 
best element of the Chinese in Chicago, 
and works as a missionary among his 
people for their elevation. Notice of his 
appointment as commissioner has been 
duly certified to Secretary Gage at Wash- 
ington, and he has been in communica- 
tion with the secretary for some time with 
a view of securing a permit from the gov- 
ernment to import about 300 of his 
countrymen, representing all branches of 
manufacture and of the skilled arts in 
China. He wants to show the American 
people that the Chinamen are practical 
and capable of development and great 
ness in all kinds of skilled labor, He bas 
seen how unscrupulous countrymen of 
his in this country have been in years 
past importing Chinese, men and women, 
to the World's Fair, Atlanta Exposition 
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and Nashville Exposition for the purpose 
of making money by selling them as 
slaves. te has not been unmindful of 
the dishonesty practiced by these alleged 
leaders on their ignorant countrymen and 
their mauner of smuggling them into the 
United States in violation of the laws of 
the country. 

Wong Chin Foo says these methods 
have served to accentuate the prejudice of 
the American people against his people. 
He wants it stopped, and says he will put 
anendtoit As commissiorer of China 
at the Omaha Exposition he will have en- 
tire control of the Chinese exhibit, which 
will be known as the North China Trad- 
ing Company. It will be composed of 
the representative Chinamen of many 
branches of skilled labor and arts, and 
will be a permanent organization after the 
exposition, with headquarters either in 
Chicago or Omaha. 

Since Wong Chin Foo's appointment as 
commissioner, Hip Lung, Hong Sing, 
Lem Lett and others in Chicago have se- 
cured a concession from the Omaha expo- 
sition for a Chinese theater, farm, bazaar 
and joss-house on the Midway to be. 
This, however, has been conditioned on 
their ability to import about 500 of their 
people. In order to secure the necessary 
permit from the government authorities 
at Washington, Hip Lung, Hop Sing and 
Lem Lett have been there in person to 
see Secretary Gage. Messrs. Sing and 
Lett are now in Washington. Hip Lung 
has returned, but declined to say any- 
thing about the matter, since it had not 
been definitely settled. These men are 
representatives among their fac ion of 
Chinamen pere, and have a strong back- 
ing to assist them in carrying out their 
plans. : 

There is a strong belief at Washington 
that the Chinese exhibits at these exposi- 
tions are made for the sole purpose of 
smuggling in Chinese who could never 
enter this country under other circum- 
stances. It is also suspected very strongly 
that the Chinese pay high prices to the 
concessionaries for the privilege of jvin- 
ing the Chinese exhibits. It is also be- 
lieved that not a few of the Chinese, and 
especially the women, brought over here 
for such purposes are sold for from $300 
to $500 each, the women bringing the 
largest amount. It is known that of the 
hundred Chinese who were 
brought over to the Nashville exposition 
only about fifty are now there, the others 
having gone elsewhere in the states to en- 
gage in the laundry business. It is a fact, 
however, that many of those who were 
brought over to the World's Fair and At- 
lanta expo-ition were returned, in most 
cases, however, because they would not 
Stas. 

Wong Chin Foo is opposed to Hop 
Lung company’s method, and the fight 
will be carried on between them with 
vigor. 


several 


South Carolina. 

If the consent of the Board of Trustees 
of Clemson college can be obtained an 
exhibition of dairying and cheese making 
will be given by the students at the State 
fair this fall. The whole process, from 
milking the cows to separating the cream 
from the milk, aud finally to cooverting 
it into cheese, will be gone through with, 
Secretary Holloway, who is trying to se- 
cure this feature for the fair, writes ; 


“The acting president and the agricul- 
turist of the college give every encourage- 
ment that the college and experimental 
station will be better represented than 
ever at the fair.”’ 


f LECCERS cidin. } 
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t'nder this heading the publishers invite a 
free and full discussion of any and all mat- 
tersof interest to advertisers, bill posters, drs- 
tributors, sign paintersand Fair managers, 
when couched im courteous language. Of 

@ course we do not necessarily endorse the % 
eo and opinions of our correspondents. 
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Grand Forks, N. D., Oct. 21, 1597 
Editor THE BILt BOARD, 
Cincinnati, O 

Dear Sir—We were steadily losing money at 
the published association rates, the expenses of 
building and maintaining boards being greatly 
in excess of the receipts. Even figuring that the 
boards were fullall the time at three cents, that 
would give us only 36 cents per annum, or $36 
revenue for a too-sheet board. If the boards 
would last forever this amount might pay the 
bill poster for his work, but would leave a 
mighty smail margin for license, brushes, paste, 
interest on the money invested in boards, to sav 
nothing of the amount we have to pay for 
ground rent. So we concluded rather than do 
work at three cents or four cents and lose 
money, or todo poor work, with half or all the 
paper on inside of city sewers, that the adver- 
tiser would prefer to pay a fair price and get 
just what he pays for 

We are doing some work for a cigar firm in 
your city at the rate of 9 cents, and all new con- 
tracts will pav the same, There are afew old 
contracts out at less than the new rates, and, of 
course, we will have to fill them, but they were 
made before we cut all our teeth. Ringling 
Bros. paid us 15 cents per foot for what boards 
they used last spring owned by us. They used 
some of the opera house boards, but I don't re- 
member what they paid for them. 

We are going to try and make this rate stick. 
Our boards may stand idle for awhile, but we 
think we can keep most of them filled with one 
week stuff at 3 cents ver week, to keep the 
wheelsturping at least for a while. 

Very respectfully. 
A. W. DENNIs. 
We will watch the above experiment with in- 
terest Something has got to be done in the 
small towns to enable them to give better ser- 
vice. Nine cents looks like a prohibitively ex- 
orbitant price, but if results justify, our expe- 
rience teaches us that advertisers will pay it 
without a murmur.-—-EDITOR. | 
Dayton, O., Oct 29, 1897. 
Editor THE BILLBOARD, 
Cincinnati, O. 

We distributed 12,000 pamphlets for the Dr. 
David Kennedy Corporation of Roundout, N. Y., 
17,c00 books for the Dr. Chase Co., of Philadel. 
phia. Expect work ‘rom Dr. Kilmer & Co. soon 

The following firms advertised here lately, 
and all matter was thrown in yards: The Lydia 
E. Pinkham Co., Dr. Miles, Merrill-Soule Co., 
Gold Dust Washing Powder. Dr. Miles end 
Lvdia FE. Pinkham matter was put out after dark 
in my neighborhood 

There is an ordinance prohibiting the distrib- 
uting of samples of medicine in this city. Dis- 
tributors have been too careless in handing out 
samples, and some serious results have been 


narrowly averted 
Yours truly, 


MONTGOMERY Apvy. Co. 
October 27. 1897. 
Editor THE BILLBOARD, 
Cincinnati, O. 

Dear Sir--I suppose you are aware that we 
have been expelled from the A. B.P.A Well, 
it is not because we are unable to pay our dues. 
On the contrary, it is evtirely due toa determi- 
natlon on our part not to contribute to the sup- 
port of the organization as long as it is run 
solely in the interest of the clique now In con- 
trol “If it is ever operated for the benefit of 
the members again we will go in once more, 
Until then we are out and intend to stay out. 

Yours truly 


7 


(As the above letter was not sent us for publi- 
cation, we withhold the writer's name It is 
only one of the many received by us, all ex- 
pressing the most unqualified disapprobation.— 
EDITorR | 

McMinnville 
Fditor THE BILLBOARD, 
Cincinnati, O. 
Dear Sir 


, Ore., Oct, 25, 1897, 


Since our September report we are 
still postiug for about the same firms, with two 
new customers. This is good evidence that we 
give satisfaction to advertisers. 

Our October list of bill posting includes Lig- 
gett & Myers Tobacco Co , S-sheet stands; Drum- 
mond Tobacco Co., 6 1to-sheet stands: American 
Tobacco Co., 8 &sheet stands; and 1-sheets: Bee- 
men's Pepsin Gum, 8 &sheets, Aunt Jemima’s 
Pancake Flour, 8-sheet stands; Blackwell’s Bull 
Durham Tobacco Co., 6 Ssheets and 15 2-sheet 
stands distributed for Dr. Miles’ Medicine Co. 
This is the fourth order this year from them. 
Population of city, 3,000; county, 18,c00 

From the posting of the Aunt Jemima Pancake 
Flour, the grocery dealers say that it has in- 
creased the demand for the Aunt Jemima Pan- 
cake Flour 

Thanking you for favors, we remain 

Yours truly, 
G F. BANGASSER & Co 
Bill Posters and Distribujors. 


October 23, 1897. 
Editor THE BILLROARD. 
Cincinnati, O 

Dear Sir—I am surprised to know that they 
turned down my friend, “am Hoke. I am very 
sorry to hear about it. We need al! the friends 
we possibly can have, and if certain people in 
the Fast are going to handle or run the associa- 
tion for their own personal benefit, I think it is 
time to call them down. I think the same as 
other bill posters with whom I have been corre- 
sponding, that no solicitor whatever should be 
on the Executive Committee, that it should be 
composed of bill posters only, who make a busi- 
ness of bill posting and not soliciting. 

1 also know of the Memphis affair and one or 
two others, of which, of course, you know 
yourself. 

Now I, for one, will take work from anyone 
who sends it. We are here for business, and not 
to cater to the very few and leave the majority 
go. I did not think the committee would do as 
they have done, and as all bill posters ot the 
country well know that the more solicitors there 
are, providing they are reliable and good busi. 
ness men, of course, the more business the bill 
poster will get. We, ourselves, keep 
solicitors constantly. 


three 
Now, 1f we can afford to 
support and pay three solicitors, surely the As- 
sociated Bill Posters’ of the Unrled States could 
afford to support thirty. We have one man who 
works on nothing but painted contracts, another 
on bill posting, and still another general solic- 
itor for tacking and distributing. 

Look at the International Distributors’ Asso- 
ciation, the good work they are doing. Of course, 
I believe when a person is not all right, or is dis 
honest and does not live up to the contracts he 
makes, drop him, and the quicker you drop him 
the better off you are. 

I remain yours, 


Kansas City, Mo.. Oct. 25, 1897. 
Editor THe BILLBOARD, 
Cincinnati, O. 

Dear Sir--I have been a reader of your very 
valuable magazine for the last few months, and 
I find it of great benefit as well as a source of 
pleasure. I very much enjoy the letters from 
the distributors, many ot them somewhat origi- 
nal, but all instructive and encouraging. Not 
many years since there was no such business as 
distributing service. If there was any distrib- 
uting to be done, the merchant sent out after 
some blind man, some lame or otherwise dis- 
abled charity-deserving person to doit. To-day 
the distributor must be a wide-awake, live, active 
business man, able to defend his calling and to 
advocate the business in which he Is engaged 

With your permission, and 1f space can be 
spared, I will, in compliance with the request of 
some of my associates in the distributing busi- 
ness, relate some of my experiencs and observa- 
tions in the last six months. 

Respectfully yours, 
JosErH REID 
|The article referred to in the above letter ap. 
pears in another column.--EpIToR 
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» LIST OF FAIRS. 


1897 


This list is revised and corrected month- 
ly. Secretaries are urgently requested to 
send in their dates at the earliest possible 
moment atter they are claimed, and to 
notify us promptly as to any chang 
Rosters and dates are published i 
lutely Free of Charge. 


Copyrighted 1897 All rights reser ved. 
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Anniston Calhoun county Fair Nov 9 to 12 
GEORGIA. 
Atlanta State Fair Pope Brown pres Hawkins- 


vi 


Waycross 
Ww 


Nat 


Vicksburg West Mississippi Agr society 
Sto Ts 


Dill 


Raton 


New York City 


20 


lic DrSam Hape sec 
Waycross Fair assn 
Sharp sec 


MISSISSIPPI. 


Natchez air assn 


Nov 2to6 


chez Nov 15 to 20 


J A Conway sec 
MONTANA. 
on Dillon Fair and Racing assnu 


NEW MEXICO. 


Northern New Mexico Fair assn 


NEW YORK. 


American Institute Fair 


to Nov 4 Madison Square Garden 


Chasseaud gen] manager 


Fay 


Winston 


Philadelphia — 
gto 13 


Col 


NORTH CAROLINA. 


etteville Cumberland county agr assn 
toi2 G W Lawrence sec 


Tobacco Fair Nov 4 to6 
PENNSYLVANIA. 


Penn Horticultural society 
David Rust sec 


SOULrH CAROLINA. 


imbia South Carolina A and M Fair 


Sto 12 


Che 


Watts pres 


Be‘« 


Lee pres 


Hn 


raw Cheraw Agr Fair Nov 
TS Gregory sec 
TEXAS. 


on =>. Be 1 county fair assn 
LK Tarver sec 


22 to 26 


Nov — 


iston 


Dec 6 to it 


Ww 


Nov 


Sept 
Mr 


Nov 


Nov 


Nov 


RC 


Ben D 


Fruit Flower and Vegetable Festival 


New Braunfels Comal county fair assn Oct 
or Nov H Landa pres F Simon sec 

Victo.ia Southwest Texas fair Nov 2tos5 L 
1) Hea on pres IL N Hofer sec 

Poultry Shows. 

Ansonia Conn Ansonia Pand P Assn Jan 26 
to 20 GA Hill sec 

Ashley © Ashlev Pand PS Assn Nov 22to 26 


H 
Ash 


A Bridge j EC Sipe sec 
eville N C Jan 4 to 7 1598 


Raleigh NS 


Am 


Sock Assn 


Ash 
A 


Auburn Neb 


zssbury Mass 
Nov 30 to Dec 3 
landO Ashland co P Assn 
Mykrantz sec 

Nemaha Valley P Assn 


Dec 22 to 25 


Dec 3 Khodes J LL Alspaugh sec 


Bloomington I1l 


18 


Bluffton O 


A 


Boston 


Bloomington-P Assn 
BN rierce J 
onsolidated P Assn 
Bridge J D J Kohli sec 
Mass Jan 17 to 21 


Feb 1 to 5 


Taunton Mass 


Buffalo N Y 


8 
Can 


barger j 
Cedar Rapids la 


B 
Cha 
Ww 


Chic 


Erie Co P Breeders’ 
E C Pease sec Hamburgh N Y 
ton O Canton P Assn Jan 4to7 
Wm Friedman sec 

Linn o P Assn 
N Pierce J Chas H Playter sec 
rlotte NC Charlotte Poul Assn 
M Barringer sec 

ago lll National Fanciers* Assn 


lr E Hege sec 


Amesbury Poultry and Pet 
M H Sands secy 


H 


Nov 30 to 
Dec 14 to 
] D Shipley cor sec rey gt 
A R Sharp supt 
Assn Jan3to 
F H Shella- 
Jan toto 15 


Jan i2to15 


Jan 24 to 


29 Chas S Weaver sec too Washington street 


Cleveland O Northern O Pand PS Assn Dec 6 
to12 F K Hunt sec 

Clinton Mo SW Mo PAssn Deecigtoi7 WH 
Talbert sec 

Coulterville Ill Egyptian Passn Dee 14 to 16 
Samuel Eyre sec 

Dainasicrc waitss P Pand PS Assn Dec 7 to 1 
li M Skelton sec 


Day 


Jan 17 to 20 


Dat 
Db 


enportia Eastern lowa 
1B Voss sec 
‘bury Conn Danbury and Bethel P 
ecto F Bowman sec 


A Pand PS Assn 


Assn 


Detroit Mich Michigan State Pand P Assn Jan 


210% F W McKeuzie sec Concord Mich 
Dixen I1 Rock River Valley Poultrs Assn Dec 
iatoi8 Shellabarger J F W Fargo sec 
Fimira NY Dec6to1ir E W Andrews <+ec 
hrie Pa Northwestern P and Pet Stock assn 
Dec stojJan: A EK Blethan sec 
Vall River Mass Decito4a HS Winslow sex 
Fayetteville Ark Jan 20to 24 John C Snyder 
judge J W Butler sec 


Fitchburg Mass Fitchburg Pand P S Assn Dee 


2 to 2 
Gen 
WS Russell j 
Glasco Kan 


J D Brown sec 

eseo lll Geneseo roultry Show 
Wm G Warnock sec 
Cloud Co Poul Assn 


Jan 3 


M FE Potts sec 


to 


/ 


Dec 27 to 29 


THE BILLBOARD 


Gloucester Mass Cape Ann Poul Assn Janit 
to15 FH Abbott sec 

Grand Ridge 111 Grand Ridge Poul Assn 
2to3t tL W Robinson secv 

Guthrie Okla OkYahoma Stute Show Assn Jan 
3to6 H BsSavagej L F Laverty sec 

Hackensack N |] Hackensack Bantam Show 
DecS toto John A Gamewell sec 

Hartford Conn Jantotois Geo P Merritt sec 
P © box 786 

Haverhill Mass 


Dec 


Merrinack Valley Poultry Assn 
Dee 28 to 40 Geo H Greenman sec 
Henry Ill Illinois Valley P Assn Jan 


ai to Feb 
BN Pierce judge 


AG Humphrey sec 


Indian: apolis Ind Indiana State y Assn Jan to 
to 1s Thos W Pottage sec 
Independence Mo Jackson CoP Assn Novy 25 


to 27 Theo Hewes j 
Johnstown N ¥Y Adirondack Poultry and Pet 
Stock Club Nov 24 to 27 Frank Randall pres 
H J Quilhot sec 
Kalamazoo Mich S W Mich P Assn 
H A Bridge j} C W King sec 


Wm Bostasn Sec 


Dec 28 to ct 


Kansas City Mo Mid-Continental P Assn Dec 
23to 30 F M Slutz sec 

Kirksville Mo North MoPand FPS Assn Nov 
isto17 EM Durham sec La Plata Mo 


Lanarck Ill N WII! Poul Assn 
W Sword sec 

Lansing Mich Central Mich P Assn 
25 HA Bridge j Chas A Crane sec 

Leavenworth Kas Nov 24to 2 ‘TW Southard j 
H C Short sec 

Lebanon Mo Laclede Co P Assn Nov 29 to Dec 
4 F W Hitchcock J Geo H Hinds sec 

lenox Mass’ Berkshire Co P P and PS 
Jan itto13 LH Peters sec 

Lincoln 111 Logan CoP Pand PSAssn Dee 21 
to 24 A BShanerj F A Hickman sec 

lisbon O Beaver Falls Poul Assn Jan 25 to 28 
Seth P Scott sec 

Little Rock Ark Arkansas Poultry Assn 
to4 H BSavagej WH Westbrook sec 
Bluff Ark 

Logansport Ind North Central Ind Pand PS 
Assn Jan igto25 S D Brandt sec 

Los Angeles Cal Los Angeles Co Poultry Assn 
Jan roto 16 Henry W Kreckeberg sec 

Louisville Ky Kentucky State P Assn Jan 10 to 
15 H A Bridge J Y Bicknell sF° 9 R Mount sec 
Lagrange Ky 

Mansfield O Mansfield P P and P S Assn 
2g to Jani C W Etz sec 

Miamisburg O Miami P Assn 
Bridge J Oliver L Dosch sec 

Milford NH Milford Pand PS 
i2 W D Sargent sec 

Milford Mass Norfolk Co Poul Assn Dec 14 to 
17 WH Pyne secy 

Moline Il] Western Ill Pand PS Asfn Nov 23 
to 27 Chas F Kammerer sec Rock Island I! 

Mt Ayr lowa_ Ringgold Co P Assn Novy 24 to 2% 
Ws Russellj W E Burleigh sec 

Nashville Tenn Tennessee Poultry Pigeon and 
Pet Stock Assn Jani: tors J M Hovkins sec 

New Haven Conn New Haven Poultry Assn 
Dec 29 '87 to Jan 1 ‘oS _ N D Forbes sec Monto- 
wese Conn 

New London Conn Eastern Connecticut P Assn 
Dec 15 to 18 Chas B Smith acting sec 

Northville Mich Northville Fancy Poul Assn 
Dec 5toit A D Brooks sec 

North Adams Mass Hoosac Valley P and PS 
Assn Decito4g AG Nichols cor sec 

Oakland Cal Pacific Poultry and Pigeon Assn 
Dec 9 to 14 1897 Frank Seed sec San Francisco 

Oneonta N Y Oneonta Pand PS Assn Nov 30 
to Dec 3 Arthur J Kelvea cor sec 

Ottawa Kan Franklin Co P Assn Dec 30 to Jan 
4 John C Snyderj Mrs D F Heiser sec 

Ottumwa Ia Des Moines Valley Poul Assn Dec 
17 to 24 C W Wixey secy 


Jan3to8 G 


Dec 20 to 


S Assn 


Dec 1 
Pine 


Dec 
Deci1to6 HA 


Assn Jan toto 


Owensboro Ky Owensboro Poul Show Dee 2o 
to Jan: Hugh A Gilbert sec 
Oxford O Oxford Poultry Assn Nov 23 to 26 


Henry D Gath sec 
Palmyra Ill Palmyra H Club 
Hitchcock j S A Rigg sec 
Paola Kan MiamiCoP Assn DecS8to12 JW 


Dec 21 to 24 FW 


Wale j E E Johnson sec 

Parsons Kas Parsons and=- EP Assn Dec7to 
10 BN Pierce J J R Alexander sec 

Peabody Mass Essex County Poul Assn Jan 
sto8 


Peoria Ills Peoria Feathered Stock Assn Jan 4 
to8 Dr J Oglesbev Gable sec Peoria 111 
Peoria I1] Peoria Pand P Assn Jangto8 
O Brownj T A Godel sec 

Pittsburgh Pa_ Pittsburgh Fanciers Club Jan 
1oto15 W F Barclay sec 1520 Fifth ave 

Princeton Ill Central Illinois P Assn Dec 20 tu 
25 AC Best sec 

Prophetstown Ill Rock River p Assn 
it W W Mover sec 

Providence RI Rhode Island P Assn Dec § to 
11 HS Babcock secy 

Riverside Cal Riverside County Poultry 
Decgtorr 1897 V Tresslar sec Riverside 

Rochester N Y Rochester P P& PS Assn Jan 
1oto15 John J Beveridge sec §8 Lowell street 

Rochester NY Roches‘er Fanciers Club Dec 


Geo 


Dec 7 to 


Assn 


20to2- J F Tallinger sec 
Rockford Ill Northern Ilinois P Assn - Jan to 
to15 McClave J A H Currier sec 


Sacramento Cal 
Kennell Assn 
Sacramento 

sandusky O Associated Fanciers Assn Dec at 
to 24 EG Rogers sec 

san Jose Cal santa Clara Valley Poultry and 
Kennel Club Nov 22 to 27 1897 C R Harker sec 

Santa Ana Cal Orange County Poultry Assn 
Dec :507 Mrs Flora McFadden sec Sinta Ana 

Sedgewick Kas Harvey Co Poultry Assn Dec 6 
to11 WM Congdon sec C H Rhodes J 

Seneca Falls NY Seneca Poultry and Pigeon 
Assn Nov 29to Dec 2 Fred Hobel sec 

Seymour Conn Seymour P and P Assn 
to 25 H D Hendrick sec Shelton Coun 

Shelby NC Dec7to1o F J Marshall and F E 
Hege judges K L Simmons sec 

Squreneny. SC Piedmont Poul Assn Dee t5 
to 1g GeoH Northrupand F I Marshall judges 
BW Getsinger sec 

Springfield O Springfield Fanciers Assn Dec 
28tojJani Chas McClave j W H Holmes sec 


California State Poultry and 
Dec 1 to 5 1597 Matt Coffey sec 


Dec 22 


St Louis Mo St Louis Fanciers’ Assti Dee 14 to 
18 J HAhrenssec Butterfield and Bridge J 
Sturgis Mich Sturgis Pand P Assn Dec 20 to 25 
St Johnsbury Vt. Vermont Pand PSAssn Jan 
25to:8 FM Ranney sec 

Tacoma Wash ‘Tacoma P Assn 
Stephen Holbrooke sec 

Titusville Pa lhe Titusville Poultry Assn 
1g4to17 CM Haves sec 

Topeka Kas Western P:geon Club 
FM Gilbert ] M F Hankla sec 

Toronto Cauada Toronto P Pand PS Assn Dec 
16 to 20 R Durston sec 42 Austin ave 

Troy N Y Hudson Vallev P Pand PS Assn 
9to15 Warren T Lord sec 

Waco Tex Texas State Poultry Assn 
31 ~Felch Owen and Savage judges 
uthers sec 

Waco Tex H P Savage and A P Miller judges 
Nov toto12 SK Ltrecker sec 

Ware Mass Ware PandP 8S Assn 
W H Rivers sec 

Washington CH © Southern O P Assn 
to1s W R Dalbey sec 

West Chester Pa West Chester P and P Assn 
Dec 1s to18 GO Brown and A E Warner jud- 
ges F D Reid sec 

Wichita Kan Associated Fanciers of the Arkan- 
sas Valley DecStoi: Theo Hewesj J] R 
Dutton sec 

Wilkesbarre Pa Wilkesbarre P P and PS Assn 
Dec 27 to Jani ES Kirkhuff sec 

Winslow Ill Dec 6to 1 

Xenia O S W Ohio Poul Assn 
G Spahr sec 


2 © * COnvENcIOns, 
* 
m 


Dec 2 to 41 
Dec 


Dec 14 to 21 


Dec 


Dec 28 to 
K A Car- 


Jan sto 7 


Janit 


Jan i9to 2% A 


Fetes, Celebrations, Etc. 


Under this heading we publish free o; 
charge the dates of all notable events, which 
are ltkely to attract large concourses of people 
to any one particular city and for this reason 
prove of importance to advertisers, showmen, 
streetmen, general passenger agents, etc. 
The list is carefully revesed and corrected 

monthly. 


SEeeeeeEeCeeeeeeee 


Baltrmore Md American Pharmaceutical Assn 

Baltimore Md Supreme Council cf Chosen 
Friends ad Tuesday Sept i809 SK Wagner 
supreme sec Phila Pa 

Boston Mass American Poultry Assn July 18 1so8 

Boston Mass Sovereign Grand Lodge IU 0 F 


s 

Boston Mass New England Sportsmen's Fxhi- 
bitien March 14 to 2% sec 216 Washington st 
Boston 

Boston Mass Ancient Order Hibernians July 
1808. Jas O'Sullivan nat sec Philadelphia Pa 

Chattanooga Tenu National Edugtional Assn 
Feb 1508 


Chautauqua Lake N Y American Assn of Libra 
rians 18yi Melville Dewey sec Albany N Y 
Chicago. Ill. National Association Moulding 

and Picture Frame Manufacturers. Dec 15, 
Chicago Ill First Church of Christs Scientists 
Nov ig andis 
Chicago Illinois Agr Fair Coliseum November 
Cincinnati O Anuual Convention of Master 
Horseshoers Oct 111898 WJ Moore sec Pitts- 
Purg Pa 
Cincinnati O Trisnnial Meeting General Grand 
Chapter Sept 1go0o 


Cincinnat:1O Saengerfest Jubilee 1800 

Cincinnati O Catholic Knights of Ohio 1898 
James A Dailey sec Toledo O 

Cincinnati O Grand Council K A M_ Sept 27 


1898 
Cincinnati O Grand Chapter Sept 28 und 29 1898 
Cincinnati O National Embalmers’ Assn 
Cincinnati O Supreme Council 

cepted Scottish Rites Sept 20 1so8 
Cincinnati © Beta Theta Pi Fraternity Ataual 

Convention July 1808 
Cincinnati O National Laundrymen’s Assn 1898 

H W Stoer sec Cleveland O 
Cincinnati O National Encampment G A R Aug 

1898 
Cincinnati O 
Cincinnati O 


1s gS 
Aucient Ac- 


Grand Court Ohio Foresters 1808 
Brotne1 hood of Locomotive Fire- 
men Jana2t J V Reynolds sec Cleveland O 
Cleveland O American Historical Society An- 

nual Convention Dec 28 to 30 


Cleveland © Brewmasters’ National Assn Se pt 
1898 

Columbus O Masonic Grand Lodge Oct 1898 

Columbus © Welsh Eisteddfod Jan 4 «88 


Cortland N Y State Dairymen'’s Convention 


Dec 10 1897 
Council Bluffs Ia Interstate Sheriff's Conven- 
tion iS95 WC Davenport sec Sioux City la 


yi rename Ky National 
Nov 15 Jj Hagan sec 

Dayton O aiatane Diocese of Ohio Convention 
Bishop Vincent Cincinnati chairman Dates 
not set 

Detroit Micn American Society 
gineers July 198 

Detroit Mich Sanitary Convention Dec 


Fox Hunters’ Assn 


of Civil En- 
9 and 


10 1897 
Elmira N VY National Convention of Police and 
Alarm Superintendents Aug gand to 1897 
Evansville Ind sStateYMCA Nov gto 
Grand Rapids Mich Railroad Master 
smi hi's National Convention end Tuesday 
Sept 1°98 D D Garrabrant sec Atchison Kas — 
Harrisburg Pa Patrons of Husbandry Nov toto 20 
Indianapolis Ind Conclave of the Supreme 
Lodge Kof P August 25 1808 
In tianapolis Ind Convention 
of Red Men Sept 1898 
Indianapohs Ind National Laymen's Conven- 
tion M E Church Oct 1898 
Indianapolis Ind National Convention Epworth 
League thug 
Kansas City Mo 
Kansas City Mo 
Convention 


‘Black- 


Improved Order 


Colored Baptists 


Sept 1598 
American 


National Baptist 


Touisville Ky Junior Order United American 
Mechanics 1598 Edward $8 Deemer nat’! sec 
Philadelphia Pa 

Milwaukee Wis National Builders’ Assn 

--! 1898 Wm H Sayward sec Boston 

Mt Clemens Mich Convention of Gas Men May 
19 to 21 TSoS 

New York City Commercial Travelers’ Fair 
February 28 to March 5s, 1808 Alfred Chasseaud 
manager 

New York City National Music Teachers’ Assn 
i895 James P Keough sec New York City 

Niagara Falls Pan-American Exposition 
1 to Nov 1 1899 RC Hill see Buffalo N Y¥ 

Omaha Neb National Assn of Postal Clerks 1SoS 

Omaha Neb Sons of Veterans National En- 
campment Sept i898 Chirles K Darling 
commander-in-chief 

Omaha Neb National Eclectic Convention 1808 

Omaha Neb American Institute of Homcepathy 
June 1Sos 

Omaha Neb 

Orlando Fla 
Feb 2 1898 

Paducah Ky Felectic Medical Assn Nov 16 to 17 

Philadelphia Pa) German American Journalists’ 
Assn Date not decided 

Philadelphia Pa National Convention Master 
House Painters and Decorators of the United 
States Feb 12 to 14 1595 

Philadelphia Pa National Assn of Agricultural 
Impliments and and Vehicle Menufacturers 
1898 

Pittsburg Pa Grand encampment of Knights 
Templars 2d Tuesday in Oct 1808) W B Melish 
Fr Junior Warden 


Feb 


May 


National Road Parliament 18 8 
National Good Roads Congress 


Pittsburg Pa National Brick Manufacturers 
Feb i898 TA Randall sec Indianapolis Ind 
Richmond Ind Naticnal Copference of Friends 

Aug 18908 


Rochester N Y Jubilee Celebration of soth An- 
niversary of Spiritualism, June 1 to 8 1508 
Rock Island II] Union Yeterans Union 1808 
Gen H L Street commander-in-chief Washing- 
ton DC 
San Francisco Cal Northern Baptist Convention 
1599 
St Louis Mo 
Convention 
Syracuse N Y 
hos 
Toledo O 
1898 
Toledo O Grand Army of the Tennessee 18o5 
Toronto Ont Annual Convention Keeley League 
Aug 183) Chas J Paddock sec 29 Dearborn st 
Chicago Ill 
Washington DC 
Jan 24 to 27 Ibys 
Washington D © 
Dec 14 
Wheeling W Va_ Reunion of the Society of the 
Army of West Virginia Sept rsa 
Wilitumsport Pa Union Veterans Legion end 
Wednesday Oct 1598 


Wholesale Drug Assn National 
October 1898 


Semi-Centennial Oct i: to i7 


Letter Carriers’ National Con Sept 5 


National Convention I OBB 


National Board of Trade 


Expositions. 


Niagira Falls NY 
soo RC Hill sec 

Omaha, Neb. Trans-Mississippi and Interna- 
tional Exposition, June 1-Nov. 30, 1598 


"an-American Exposition 


Dog Shows. 


Brooklyn N Y Metropolitan Kennel Clubs 
rhauksgiving week G M Carnochan sec pro 
tem 

Newton NC Eastern Field Trials Club 
5 C Bradley sec 

Pawtucket KI Khode 
tion’s Dog show 


Nov 15 


Island Poultry Associa 
Dec Stor: F Otto supt 


Horse Shows. 


Chicago Ill Coliseum Nov 2to 13 

Cleveland O Central Armory Nov 2to6 JB 
Perkins manager 

New York City Nov 15 to 20 Entries close Oct 24 


A STATEMENT TO 
WE HAVE ryt 


PROUD 


mint Ls? FOUR EADS 


CY WE WOT ow ove _ae— 
gd DRINTING (0 

Ci) DEAD ol tcl 

All Kinds of Printing and Engraving. 


LARAMIE, WYO. 


H.E Root, Mgr. Geoex House and city bil 
poster and distributor (lie’d), 150 34 St. ©°97 


POSTS BILLS AND DISTRIBUTES 
CIRCULARS AT 


WILLIAMSPORT, PENN'A 
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_ THE BILLBOARD 


Bill Posters 


WRITE FOR SAMPLES. 
FREE TO RECOGNIZED BILL POSTERS. 


commission. 


Jointed Magnetic Hammers 


1 


Just the thing for Card Tackers, 


The hammer a true magnet 
“ oe Sagem never wear out or 


“ »” e 
je inte “a he nd oe cha 
cal device on the = Po whi wt 
holds the care a rv . in “ix en 
ables you to get ve at up 
high—away alx ctnere ch of 
mischievous kids. 


Donaldson Lith. Co 
Cimcranan, ©. 

Drak Siks: I resubesid treme 
you a few duysago ee = ge 
Hammer in good condition I 
have used the same and find 
it to be the finest article for 
putting up signs that I have 
ever used Yours truly, 

FLEISCHMANN & CO 
Gardner, Mass 
W. P. BULLARD, Agt. 


SAVES CLIMBING. 
SAVES WORK..*.* 
Enables you to give your 


clients first-class permanent 
service, 


PRICES: 


36-in. handles, 2 sections, 
&. oo 
f2-in handles, 3 sec toms, 


DONALDSON LITHO CO. Sole Agents, 


CINCINNATI, 


CASH MEST ACCOMPANY ORDER, NONE SENT €.0. D, 


Can make money good money—by acting as our agents and selling our 
Posters to the retail merchants of their cities. «e We pay a handsome com- 
mission on all orders. .e We have posters for all branches of the retail trade. 
Also for Foot Ball, Masquerade Balls, Amateur Entertainments, Benefit Per- 


formances, Lodge Benefits, Lodge Dances, in fact, anything than can be 
advertised. 


We also want to hear from capable young men desiring to travel on 


The Donaldson Litho, Co,, 


CINCINNATI, O. 


Bill Posters’ Paste Brushes, 


This brush is manufac- 
tured especially for us, 
and is fully warranted. 
It is the cheapest GOOD 
Brush you can find any 


THE DONALDS Beust ; 
where. 


PRICES. 


Sinch, $2 25 each. 
ginch, 2.75 each. 
1oinch, 3.00 each. 


— = SOS . =@- ——o——= This is our celebrated 
f= ———5—— 
memes  ‘“UNEXCELLED” 
se Sls sas: me 86The Best Paste Brush 
made. Popular every- 


where on account of its 
great durability. 


PRICES. 


Sinch, §2.75 each. 
ginch, 3.00 each, 
ioinch, 3.25 each. 


*} , mit : ' 
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SEND YOUR ORDERS TO 


The Donaldson Litho. Co., Cincinnati. 


Jointed Paste Brush Handles 


Made Expressly For 


Traveling 
Advertising 


Agents. 

Will fit inside of a bill 
trunk. Great convenience. 
HANDY, DURABLE, 

_ STRONG, RIGID. 


PRICE: 


7 feet, 2 sections, - - $1.25 
104 feet, 3 sections, - $1.75 


‘Donaldson Litho, Co, 


CINCINNATI. 


Remit with order. Nonesent C.0.D. 
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THE BILLBOARD 


WANTED, 
BILL POSTERS, 


Agents, Programmers and Lithographers | 
with SUN BROS. Worid’s Progressive 
Shows. Address, SUN BROS., 

335 Nebraska Ave., Toledo. Ohio. 


FAYETTEVILLE,N. e. 


Hawkins Bros, Bill Posters Ae Disirit u- 
tors. Lock Box 170 197 


THERE ARE OTHERS. 


Put we dog ood work at a low figure. 
Send for price list. 


NATIONAL DISTRIBUTING C0., — 
(5 and (7 Winder St., - DETROIT, MICH. 


Grand Rapids, Mich. 


George M. Leonard, Reitavle Distriboter 


Jacksonville, Ill. 807 S. Main St. 


Wim. Burke, member of and recommended 
by U.s. Dist. Bureau. 


HOWLAND Co, Rome, N. Y. 


Oswego, N.Y. F. E. Munroe, 


Licensed Hill Pos.er, Distributor and Ss: -s - 
Painter. 


HILLSBORO, TEXAS. 


Phillips Bros.,City Bill Posters and Distribu- 
tors, 


CARLISLE, IND. 


Sullivan Co., &.. Chileote. Distributor. a 


Peru, tnd. Giis. W. Stutesman 
Licensed City Bill Poster and Distributor. 
Mattapan, Mass. 0. L. Cushing 
Circular Distribu or and Gen. Advertiser. 


PAULDING, OHIO. 


F. W. French, Distributor. Work guaranteed 


Advertising Sign 


BRANTFORD, GAN. 
POP. 17,000. 


Chas M. Smith & Co., Bill Posters and Dis- 


tributors. own ard coutrol 20,000 feet of | 


peared. Retiattl. distribation. if 


R W. STORRS, 


De Funiak Springs, Fla. 


Can cover all West Florida outside of ten- 
_macola in any manner desired. hd 


The Ady, Novelty Co, 32, 34 and 36E. 3d St 


CINCINNATI, OHIO. 
Manufacturers of and dealers in Domestic and 
Imported Advertising Novelties. Cards 
Calendars, Panels, » Shapes, &e. 


Cincinnati, 0. Pop. 350,000, 


gg yee Distribniting Service. 
a. Steinbrenner, S11 Wine, ¢ incinnstt 


WOODLAND, CAL. 


Dietz & Glendenning, Bill Posters. 


Fort Wayne City Bill Posting Co 


Theatrical and City Biil Posters. et | 
wating —_ Advertising Agente. Work 
promptly TSE IRD. ©. - eon 

FURT WAYN D 

Manager. 


3 


OREGON SIGN @O. 


Hill Posters. Distributors and Sign ees 
ers Box 374, Oregon C ity. Oregon. 


Wilmington, 2530" 


Thos. P. Day & Co., Bill Posters and Distributors 


m& Waukon, la. Wm. S. Hart & Co. 


Pop. 3.000. Control all space, including 
Opera House avd Fair Grounds. Goou 
work anywhere in N. K lowa auly 


B. Woodworth. | 
tf 


LEMEN suovis 


Wants bill posters, 


WAUKESHA 


We Post Bills, Distribute Advertising 
Matter, and Tack Signs, throughout Waukesha County, Member of Will A. 
Moulton Distributing Agency. 


Is a profitable field for advertisers ! 


pre - 


v ; 
=f grammers and lithograph- 


WAUKESHA 


ers for the season of IS9S. 
Address, 


LEMEN BROS., 
ARGENTINE, KAS. 


___ Setter Bros. & Co. 


Engraving Blocks, 


Billposting Co, Chas. G. Mevis, Mgr., Room 2, Boston Iron Block, P. O. Box 


595, 521 Main Street. 


WAUKESHA wisconsin 


The Bill Poster 


The English counterpart of THE 
BILLBOARD, Subscriptions 50 cents | 


# per year, post free, may be sent to Rule, 
127 East Eighth St., Cincinnati, O. | 
| Reglet, 
iE DELAWARE 
W l L MI ING O POPULATION, 75,000. Lumber. 


Wilmington Bill Posting, Distributing and Advertising Co., 


ESTABLISHED IN 1853, 
JESSE K. BAYLIS, GEO. W. JACKSON, PROPRIETORS. 
D. K. JACKSON, SUPERINTENDENT. 


Collins Center, N. Y. 
WANTED! 


FOR THE CIRCUS 
SEASON OF 1898. . 


Sober, Experienced Bill Posters, 
Lithographers and Programmers; 
also Two Experienced Boss Bill 
Posters. 


LaPEARL’S 


MIGHTY MODERN 


R.R.SHOWS 


Two Cars Next Season. 
Addri ss 


J. H. LaPEARL, eas 4 Ills. 


| Ww A N TE D: For the Season of 1898 with..... 
Ringling Bros. World's Greatest Shows 


100 Bill Posters, Lithographers 
and Programmers. 


Own All Prominent Beards Throughout the City. Satisfaction Guaranteed on ¢ll Work. 


OFFICE: GRAND OPERA HOUSE. 


WILMINGTON, °F fon titex-7a000 
MIDDLETOWN ADVERTISING c0., 


THOMAS KAIN, MANAGER. 


88 SOUTH STREET, MIDDLETOWN, N. Y. 


BILL POSTERS, DISTRIBUTORS 
AND GENERAL ADVERTISERS. 


PROMPT SERVICE GUARANTEED. CORRESPONDENCE SOLICITED. 


Middletown is the Railroad and Commercial Hub of Orange County. 


Population, City, 15000; County, 97,760. Members International 
Association of Distributors, 


oy Co} {x oenees 


ST 


ADDRESS: 


A. G. RINGLING, BARABOO, wis. 
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We Print... 


Posters for local entertainments, dances, ete. When called 


upon to furnish these, biil posters should examine our samples 


and price list . 4 «. 


We Wake... 


A specialty of doing this class of work, and can ship all such 


orders on ghort notice. . .« « «+ 


We Can.... 


Jurnish everything necessary--stands, three-sheets, one-sheets, 


dates, tickets, etc. Gstimates furnished for any kind of print- 


Send for our Catalogue. 


an Stennegan & Co., 


e o4 Poster Printers e-“ns 


.. +» Cinetnnaté, Ohio. 
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12 THE BILLBOARD 


‘ 


WANTED, AGENTS, to sell our elegant 


3 ADVERTISING CALENDARS: 


Big Profits. Fine Line. Write Immediately. 


joe 


The Henderson Lithographing Co. 
Novelty Department. © CINCINNATI, OHIO. — | 


“Hr. Manager!” | = Sag | Santa Fe, N. M. A. M. Dettelbach, 


Bill Poster, Tacker and Distributor fer 


“One Moment Please.” Bi]] Posters, Attention. eer 
ee eave oan sem. a | JOHN L. MARSH 
theatrical scenery and imitation litho. VANCOUV ER, WASH. 


paper. 
OUR artists are expert and up to-date. REVO LUTIO N IN PASTE | ype te Aeon and Commercial Bill Poster. % 
WE do bill posting, distributing and ” ] _ Cee Vesting and Gtemthuting © Spestatiy. 
| 
| 
| 


. w ; 
tacking. All Work Guaranteed Population, 5,000, 


WE own 20,000 feet of space, honesty, 
energy, experience and World's Fair 


Evansville, Ind. 75,000, Licensed 


diplomas. | Evansville Bill Posting and Distributing 


OUR boards, stock, labor and prices are Per Gallon ~ ee 
O. K. 
WE have no alleys, back fences, ‘“‘charlie | as e C r s I 
boxes,”’ boys or ‘‘bums.”’ OL SCLC ering the services of the 

WE want your address, acquaintance, ) | 


work and inspection, once got, always 
retained, ‘‘lt s your move.”’ 


C. fl. Smith & Co. NO FLOUR. ~ United Press 


| Brantford, Canada. Will never sour. Can be made in one minute. | News Bure all 
| Population of City 17,000. County 50,000. | 


| Fo:mula will be sent on receipt of $25.00. | 
Y Country 5,000,000. ia P $ We beg to announce that we have 
a Te ides, succeeded to and united the several 
ae ani ob teiiiten business interests heretofore con- 
’ +> a. ’ . , is ‘i 
Owns and coutrols al! billboards. Adc¢ ress ducted by the Register Press Clipp- 


SS eatt. Reuera Vi. | ing Bureau, the Press Cutting Co., 
ae = —_— 5 | - . 5 the United Press Clipping Bureau, y! 


and the E. S. Morrison Press Clipp- 


| . r 
ae ing Bureau. 
: Press Clippings No. 423 Central Avenue, We are now occupying a space of 


eight large offices 


With a carefully trai rm 
CINCINNATI, O. uaiiien sinters — 


Proposed events, fairs, conventions, _ And have an exchange list that 
etc. Other lines of items from the thoroughly covers every section of 
ie . é the United State < ‘anads 
te newsnapers of the country. Send for — eee ee sag i aha o* a Cc Mm ada. a 
os particulars. € esitancy 1n asserting 


YOUR PO RT RA IT. racing can fill any order entrusted 


We will send The Advertising World ( price 75c. ) and engrave Service equal to the best at a 
your portrait, style herewith, and furnish plate ready for any price as low as the lowest. 
printer to print from, all for $1.25. _Send_ photo, which New customers we will serve on 
will be returned. Halftone, same size instead if you prefer tal £ > wpnaiien:: tart 
Everyone wants a portrait for use on stationery and other printed | "14! for two weeks, w ithout charge, 
matter. We make this offer just to introduce our paper to new provided that if we get an order we 
readers. The Advertising World is an eight-page, five-column, charge from the start. 
monthly, illustrated, original, devoted to up to-date methods of We solicit your patronage. 
dor iat eee aia prade : advertising. When you read it you will understand why it has Re ° ‘ 
such a large circulation. Address especttully, 


HENRY C. THE ADVERTISING WORLD, Columbus Ohio. United Press News Bureau q 
i] 


l CROSBY FRANK MI. DEUEL. 134 Van Buren St., 


N. E. Newspaper Bureau, 
146 Franklin St., Boston. 


MILFORD, MASS. 
Population, 10,000. W.E. Cheney, City Bil 
Foster, Distributor. 82 So. Bow street. Sol 
control of all bill boards in city and adjoi: . 
ing towns. 20 years’ experience in this city 

_ Paggage and «cenery trnek evprecs,— fe-12 


Chicago. 
ADVERTISING | BILL POSTER AND PAINTER; ALSO CIRCULAR DISTRIBUTOR, 
187 Schuyler Avenue, KANKAKEE, ILL. _ C.F. Ansell, Mfg. Coupon Theatre 
S | G N S «> Kankakee, Bradley and Bourbonnais, total population. 15,000. | Ticketeand Diegram Ticket Racks. 
’ . — ? ee Mee — ——.. | 15§ Washington Street, Chicago. . 


. 1 || RM site ee e , et a mee a | 
Romaine Building, — PD! aN MANNING, Ss. e, 
SEE YOUR PEN BEFORE BUYING. Upon receipt of 25c. we will send you our 14kt, gold, adjustable Fountain Pen: Distributor, TT. M. Young. Manager. P.O. 
\\\\97 PATERSON, N. J.  _— Price $1.75. If satisfactory, pay the .x.Co. $1.50, Agents wanted. The Whitney Fountain Pen Co., Cleveland, 0. Box "*Y.” p97 
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PEEVE OOO OOOO BE 
CHRISTMAS “BILLBOARD — 
= 


The Christmas Special, out December rst, next, will consist of 56 pages, handsomely illustrated 
and will have an illuminated cover, superbly lithographed in colors. It will retail at 25 cents each. 


The advertising rates will be 10 cents per Agate line, with 20 per cent additional for pre- 
ferred position 


LARGER ADVERTISEMENTS. LITHOGRAPHED PAGES. 
Whole Page $50.00 Page 2 of Cover, in 2 colors $100.00 
Half Page 27.50 Page 3 of Cover, in 2 colors 100.00 
Quarter Page 15.00 Page 4 of Cover, in 8 colors 200.00 
- Eighth Page “8.00 Double Page Center, in 8 colors 300.00 
ey No deviations will be made from these prices, and no discounts of any kind. Copy for adver- 
‘J tisements on lithographed pages must reach us not later than November 15th. Last form closes 


November 22. Size of type page, 9 IgXUTFe. 


ae 4) 

LIN 

3 American bill posters, distributors, sign painters and fair managers, who are not subscribers, 

Cry will have to send 25 cents for this issue, or buy it at that rate at the news stands. Subscribe now 
and receive it without extra cost. One year one dollar. Address 


THE BILLBOARD PUB. CO.., 
CINCINNATI, OHIO. 
CO) Nr I IA IM IM ID pageaeer PO 
Dna: Serer: IS FOR GIS “Gis Sve 7ee:7 KRISS 


ar hat nae? nena 189]. “Everything comes to him who husties while he waits.” 71997, 
rod Woon TRENTON, New Jersey 
Gisbrodt 


rE ices +The “HH {| A d ti C The Trenton Bill Posting Co. 
¢ | wrs a i rds in ci and subu 
NCIMIN J ENGRAVER: | sesce ll S e f v e if | S ng 0. | E: wr en Bae oper : I RK. A Porno pe 


ll Posting and Distributing. 

WM. R. WILLIAMSON, M 

DENVER, COLO. rrompt persona’ OUT-DOOR ADVERTISING | tic ony exciw anager 
b Posting & L inuting © service guaran sive distributing 

ones. ‘and controle all bill boards nud ad. tecdatattine.| IN ALL ITS BRANCHES. | tericeiady. Aurora, ills. B. MARVIN, 
bm bee nt Po —~ nveod of Deaver, W. H. CASE, MANAGER. | Bill Poster and Distributor. Circuit, 16 
165,000; Puebi», 40,000; Colorado Springs, towns. Pop, 60,000, n9g7 
Colorado City and Manitou, 20,000. tf | 24 NORTH MINER STREET. PORT WAYNE. IND. | — a meabed 


- eee eee ~ a ee THEATRICAL AND CITY BILL POSTERS, 
| . | —— ~~ sie | Distributing and Advertising Agents, 
ACCOUN ICS. ee e | <= ‘ Sone nae ‘ | Work promtly and properly executed. 
A monthly magazine devoted < - | C. B. WoopwortH, Mgr. FORT WAYNE, IND. 
to Accounting as the vital ele- M 
e.and Neighboring 
ment of business. It contains | BANGOR Cities. Pop. 40,000. 
the leading papers and debates  natributer and Sign Painter, reliable ser- 


vice at bottom rates. Write me fur esati- 
mates, E. A. Campbell, |7 Park St. ni 


TROY, ILL. 


F. C. Gates , a Poster and Duane 
Reference furnished. 


of all the Accountant’s Asso 

ciations, together with original 
inquiries and investigations. 
The most eminent accountants 
are contributors. 


SCIENCE OF ACCOUNTS. — 


oe 9 POSTER INKS 


ACCOUNTICS answers ques- | ADE You One ( OF hoor 2 “AULT E WIBORG () NEW Youn: Scranton, Pa. 654 Deacon, 


‘ ‘ ‘ : J. H. Beltz, meester f. A of D.,samples put 
tions in higher accounting and CHICAGO out, cireulars distributed, signs poe or ta 


book- te |e mg contains | - a Work is gu+ranteed. 200,000 people in Lack- 
independent 


independence conte ~=HLOWARD N. HOLSHOUSER, — <5, somuausre SENSATION 


TEST 
and Economic topics; fully LATE 


dewpurt, Ky. G. rt Otting & Son, 
Own and coutrol all boards. Good Service 


SECRET and APPARATUS for Raising an ORDIN 
illustrated; carefully printed; LICENSED ———_ | SOR atti ay 
edited by A.O. KIT TREDGE. City Bill Poster and ‘Advertising Agent. | peng Speen) 
Subscription One Dollar a year. Awva Eva Pav. Thi lluson mare BSS. 

} BENY. iv: _MUTSCHLER Cc 
Accountics’ Association, 1 Control All Bill Boards in Town, COVINGTON, TENN. renee! nie Mee rere 
WOOL EXCHANGE, NEW YORK. And Guarantee Honest Work « a%o@ a Ve Senrd stamp fo of catalog of Tricks in Magic & Llusions. 
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THE BILLBOARD 


JOS.M. GOLDSMITH. 


VIRGINIA. 


GOLDSMITH 6 


ROS. - 


JAKE GOLDSMITH. 


OPERA HOUSE MANAGERS AND CITY BILL POSTERS. 
FREDERICKSBURG, VIRGINIA. 


Best Boards, Best Stock, Best Localities, and most important of all, Best of References. 


ALL WIND 


Is the professed love of the solicitor for 
the small city bill poster. They only 
send paper to him when forced to by the 
advertiser. They inevitable send it to 
large cities, so that their commissions cau 
be collected in greater bulk. If $am 
Hoke or any other solicitor will guaran- 
tee us the paper we will build boards 
enough t» make this town look circused. 


NOON BILL POSTING CO., 
MARBLEHEAD, MASS. 


Meridian, Miss., Pop. 15,000 
~ epg Hoffer, city bill poster and one: 


bss OS. Oe OOo eS 


; : 


ESTABLISHED 1876. 


‘ CHARLES W. YORK, ¢ ; 
¢ 

ill Poster and 
. - 
: B 


Distributor. 
st HAVERHILL, MASS. : 


4 I make a specialty of Distributing. ¢ 
+ Reference if required. {97 & 


——— ae 


Wwm.t., E rt Ad Writer 
Blaney, Station T, Boston, Mass. ; 


Southern Press 
Clipping Bureau, 
Atlanta, Ga. 


Newspaper Press Clippings for 
Trade Papers, Manufacturers and 
Advertisers. Also list of 
for circularizing. 


MEMPHIS, TENN. 


Van Beuren & Co., Bill onl and Distri- 
buters, 224 Second street. tf 


THE MANHATTAN 
PRESS-CLIPPING BUREAU. 


NEW YORK. LONDON. 
ARTHUR CASSOT, Manager. 
Knickerbocker Building. 
No. 2 West 14th St., New York. 
Supplies press clippings for Trade Jour- 
nals, and on all subjects. Best facilities. 
Hon. CHAUNCEY M. DEPEW 
is one of our regular patrons. 

Hon. CALVIN S. BRICE: 
You have the best facilities of any- 
one in the field in your business. 


names 


Delaware, 0. G.D. McGuire, 


City Bill Poster and Distributor, 


i 

i 

i Ga 
hod y we 

W. A. 


; McCALL, AD WRITER, SARATOGA SPRINGS. N. ¥. 


Eee Cece eececececececeeee” 


TRY THE NATIONAL DISTRIBUTING CO., 


a TO-DATE DISTRIBUTORS AND TACKERS. 
15 AND 17 WINDER STREET, > * 


Should be like your doctor 
—you've got to trust him. 
If you didn’t he wouldn't 
have your business. Many 
advertisers have trusted 
Steinbrenner, and 


none 


have regretted it. 


STEINBRENNER, 


ROOM 609 LINCOLN INN COURT, 5/9 MAIN ST., 


CINCINNATI, O. 


Popu! lation 6,000. Drawing Porulation 50,000 
Only Licensed Bill Posters, Distributors and General Out-Door Advertisers. 


4222922999999999999900 » 3DDI 33333333 3333 3332 3339 9932 ay 


YOUR 
DISTRIBUTOR : 


DETROIT, MICH. 


The W. D. Husted 
Advertising Co. 
BILL POSTERS, 


Distributors, Bulletin Sign Painting, 


Town and 
Country... 


——aAND—— 


Out door Advertising of every descriptiion 


Office: 67 Main Street, 
MANSFIELD, TIOGA CO., PA. 


PRIVILEGES IN 


The leading town in the ‘ 
Tier,” 


ee ee 


MANSFIELD. 


\,/# ows OR CONTROL ALL | 
\ BOARDS AND POSTING | 


‘Northern 
over 6,000 square feet of boards. 


Also have boards and posting privi- 
leges in every town in the county. 


HE above cut shows one of 
our Paste Mixers for Bill 
Posters. We make three 
grades (Good, Better, Best). 

Prices to suit all.* 

Our catalogue tells all about 
them. It is sent free on ap- 
plication. 


“ECONOMY © 


IS THE ROAD TO WEALTH.” 


If there ever wasa time when this old adage 
was true, it has long since passed away. Cer- 
tainly it is not true in these hustling bustling 
days. One cannot make money by saving it 
not now. 

The only way that the modern man can make 
money is by spending it—spending it wisely. 

Money spent in labor saving machinery is 
wisely spent. Spending money in this wise is 
making money. Our Paste Mixers will make 
more and better paste with less flour and labor 
than any other in the market. 


THEY ARE MGNEY MAKERS. 


1144 R. HARRISON AVE. 


J. rt. — & CO. cincinnati, o. 
IOOOOOGOOC000 


DOD | 


e and her 
Kansas City, Mo. suburbs 


| Combined population 
| pieces does it all. 


300,000. 60,000 


Send the matter to the 


| MIDLAND ADVERTISING CO. (mem- 


| ber I. 
| Grand Ave , 


A. of D.), Jos. REmp, Manager, 617 
Kansas City, Mo. 


BELVIDERE, ILLS. 


Fred. Wiffin, Bill Poster, 312 Caswill St. 7 


What is worth doing at all, 
Is worth doing, well. 


‘JOHN H. JONES, 


| tacking—card, tin or steel, 
| Dwellings, 85.00% 


| 


| 
| 


| 
| 


Laconia, N. H. 


Best facilities for distributing, sampling, a 
Population. s00,000. 
Member I. A. of D. 


Office, N. W. Cor. Mount & McHenry Sts., 


BALTIMORE, MD. 
Pop. 15,000. 


Folsom Opera House, Driving Park and 
Show Grounds J. F. darrian, Manager. 
Owns all boards in the city and suburbs, 


WE WANT YOU... 


To become a subscriber to UP-TO-DATE 
IDEAS, because we believe it will be ben: 
ficial to you, and, again, because we want 


so cents fora year's subscription 


IT WILL PAY YOU 


To subsertbe for UP-TO-DATE IDEAS. It 
has many good suggestions every month 
which will be worth much more than thei 
cost to you. 


SAMPLE COPY SENT FREE. 


UP-TO-DATE IDEAS PUBLISHING CO, 


GRAND ISLAND, NEBR. 


Po'keepsie, N.Y. 24 Mechanic St. 


M.F. Sprenger, The Honest King Bil! Pos- 
ter and Distributor, ney 


HIGGINSVILLE, MO. Pop. 5,0co 


The Greatest Country on Earth. 


RIGG BROS., 


The only licensed BILL POSTERS in the city. 
Control and own all billboards and advertising 
| pusieges in the city. We areuptodate. All 
work properly executed. Also signs tacked. 
Distributors and Sign Painters. Al 


“Mlanta, Ga. 124 Haynes St. 


Wm. Peden, Advertising Distributed, 
Signs tacked up inthisandadjoiniag coun. 
ties, $100 per 1000 and up. aw 


C.F. Bangasser&Co, 


CITY BILL POSTERS AND 


DISTRIBUTORS, "97 
| Signs Tacked and Signs Painted. Own all Bill- 
Boards in our locality. P.O. Box 48 


MCMINNVILLE, OREGON. 


Kansas City, Mo. Pop. 300.000. 


Midland Advertising Co. Janey h Retd, a 
Distributing, Tacaing. itetian je Men only 
All towns tn Jackson and Wyandotte (os, 
Mem International Ass'n of Distributors. 


_ | si : 7 . a6 
: Se 
sae —— re 
: H 
7 | = 
mys . a _——— 
a 
: Me | 
| y : |S r—“CtwsSCSCSCsY 
} 
a ESN oT 
\) 
. 
_ pe 
* ' | pr : | 
. | a 
| | ae: ;_ rl 
| ee 
_—_ ee es | 
a | Cs 
| ae 
: ss lr CC 
: a 
——E>===—— ’ | ——= FI 
8 ee 
'O rere 
o & ee 
| Ss Uy 7 
-_ ‘\o RX “nuggey ga" PO | 
o Grae ee 
es 4 
| A ~ = 
: ee 
: : 
| 6 ee 
| 2 
. 8 : 
| C 
meee le 0 
a : hy _ 2 = : : = | ' 


4 THE CLIPPING BUREAU =, 


KEEPS YOU POSTED. 


We read practically all the 
daily and weekly newspa- 
pers of the country, receiv- 
ing them direct from the 
publishers and cutting out 
those items of designated 
interest to our clients a/ 
ONCE. 

All the latest literature ({/y 
on any subject selected at ¢ 
your order. 

Material for trade and 
class papers, addresses for 
the catalogues, booklets and 
printed matter of business 
houses, personal mentions, 
articles for speeches, lec- 
tures, sermons, books, obit- 


uary notices, advertise- 
ments, etc., ete. 
Sending you clippings 


from our New York and 
Chicago offices direct, if so 
desired, as well as from our 
main office in Boston, we 
can get clippings to vou 
more fresh than those fur- 
nished by others. 

Write for further data 
and prices, which are the 
lowest, work considered, of 
any bureau in existence. 


THE NEW ENGLAND 
NEWSPAPER BUREAU, 
146 Franklin St., Bostcn 
‘eceeeceee® 


Oakland, Cal. 


Belasco & Co., Bill Posters and Painted © 


Signs. nz 


SEND FOR A COPY OF 


uSiNess 


Mailed free to all mentioning this advertisement 

BUSINESS contains articles by noted writers 
upon Office Routine, Business Vo wagement, Ac- 
counting, Advertising and FE. onomrc subjects, in- 


cluded under Finance, Transportation, Commerce | 


and Manufacturing : 
To read BIUS/ NESS is a liberal commercial 
education in itself 
The office of BUSINESS is to be in every office 
Monthly, $2a year. Address 
BUSINESS PUBLISHING CO, 
13 Astor Place, New York 


Nanaimo, British Col. Pop. 7,000. 


A. A. Davis owns and controls all bill 
boards and spaces. P.O. Box 189. 


L. A. DANIELS, » 


THE BILLBOARD 
9399939093), | EEE Hii 
WAGONS AND CARTS § 


m BILL POSTERS AND DISTRIBUTORS § 


220326 
You can get a wagon built by a village blacksmith, and 


doubtless, too, you could get a saddler to make you a pair of 


shoes, but what is the use when 
make a specialty of the very thine 


you can go to a firm who 
yon want. We can give 


you a better vehicle for half the price you will pay at home. 
2203325 


Bill Posters’ Push Cart. 


Great for small towns and short routes in cities. 


This style of cart enjoys great favor 


among the bill posters of England, where it is regarded as a great convenience, and is 
It is equipped with paper bin. piste 
zine, ond 


used almost to the exclusion of all other vehicles. 


tank and water tank. The tanks are lined with 
water is provided with a faucet 


oo  ~ 


They are beautifully painted, substantially 
built. Will last a lifetime, and I sell them 
at the phenomenally low price of @# 


the one which contains the 


— 


Nv extra charge for painting firm name on the sides. 


Bill Posters 


Light strong and durable. This vehicle is bound tc 
is the handiest thing imaginable. Has paste tan 
etc., and we furnish complete for the remarkably 1 


$24.50 EACH. 


» find favor. It 
k. water tank, 44.50 


ow price of 


Bill Posters’ 


Vlad 
(come 


/ 


Wagons. 


| ADVERTISING MANAGERS: 


Do you know that New Hampshire 

will be the J/ecca of thousands of 

well-to-do people, during the coming 

hot months. They go there to while 

away the time, to be comfortable and 

have no cares. 

Have You got Anything to Call their 

Attention to, while they are idle. 


Strike while the Iron is Hot! 


We cat reach all these people. 
| Send us yeur booklets, samples, or circu- 
| lars or any kind of advertising matter. 


D.J Lefebvre Adv. 6s. 


_ RELIABLE DISTRIBUTORS. 
| Box 483, Manchester, WN. H. 


Keep Our Address For Future Reference. 


| UMIMMIMMMIMIMMIMMIMIN 
W.E. Patton, Corinth, Miss, 


Rill Poster and Pistributor. Keference 
furnished. Box If4, n97 


LIMA, OHIO. Pop. 20,000. _ 


W. C. Tirrill, City Bill Poster and Distri- 
buter. Work promptiy done tf 


Chicago, Ills. J. A. CLOUGH, 


Contracts solicited for the distribution of 
all legitimate advertising matter in Chi- 
cago and suburban towns. 


Charleston, W. Va. Pop. 15,000 


FE. H. Carwithen. Distributor. Satisfaction 
guaranteed Six adjoining towns. nov 


Chillicothe, Mo. Z.B. Myers, 


Owns all bill beards. Tacking, Distribut- 
ing and Bill Posting done satisfactory or 
no pay. Write him. a7 


MILFORD, MASS. Pop. 9,000. 


E. R. Negu-, Distributor. 337 Main St. 


STAVANGER, MINN. 


Ole Holm, Bill Poster and Distributor. n97 


Pittsburg, Pa. Pop. 500,000. 
Established 1892, 

The “TWIN CITIES” Distributing Agency, 
DISTRIBUTORS, 


Office 6, Sixth Sr. Branch, ALLEGHENY. 
J.T. Hupson, Manager. 


CHILLICOTHE, /LL. 
CHARVAT BILL POSTING CO. 
HENRY CHARVAT, Manager. 
Seven Cities Covered. Population, 12,000. 
Correspondence Solicited. 2497 


CITY BILL POSTING CO., 


HARRY B. BUSSING, Manager. 


NORWALK, CONN. 


Jackson, Ga.,C. A. Henderson & Co. 


Member I. A. of D., advertising agents, 
Territery : Atlanta, McDonough, Griffin, 
Locust Grove, Jackson, Flanilla, Macon, 
Forsyth and Barnesville, iucludes popula- 
tion of 175.000. C7 


TERRE HAUTE, IND. 


James M. Dishon, Distributing, 29 South 
Sth St, n 


LORAIN, 0. P. J. SMITH. 


Bill Poster and Distributor. 5196th St. n97 


We make them in almost infinite variety. We have them with shafts and with poles, 
with and without tops. in fact in every style imaginable. This is one we make in three 


sizes, at the following prices, viz 
SANTA CRUZ, CAL. A—$90.00. B—$100.00. GC —130.00. 
POPULATION 8,000. 


oon ee | a J O H N H { MI | > H A E L Fi 
STERE ee eansneon Gai. | Manufacturer Bill Posters’ Vehicles, 
Tucson, Ariz 2.0001. otboaras | fg 225» 227,229 East Sth St, CINCINNATI, ©. 


WM.KEID, Box, 148, 2dl 


City Bill Poster and Distributor, 


— Ailen’s Press Clipping Bureau 
We have just completed a new distributor’s wagon. It 
Photos free to intend- 


Offices, Rooms 3-4-5-6-7, 510 Montgomery St 


: 7% ’ Ci isa marvel of convenience and utility. San Francisco; Union Block,. Portland, Ore 5 
| : 
in urchasers. Set Wout Gatect. Les Aeadten Cal Wetablistel 
Butte, Mont. W. E. Kendrick, | & P rn qn : - — drone a es, C ys Sane co 
B'll poster and sign advertirer, P.O. box : , — 18 eads every publication pr : hy 
12. 08 | Pacific coast from Alaska to Mexico 


ae | 7 —_ 
Tt | . ’ 
* FRE ee _ 
AIX 
: a F 
: | ee _ iii | 
r —T< a) 
“Ve ee —r ls —_ 
AN | | ; 
‘ . = a 
a: y SE Pony Cart. —_/f 
Als Ry —— ony ‘ a . 
ft vy __ 
: ae v ah mm | 
; Sti ‘CSCS LTS eee 
ee ESS ee 
DR Des ees | 
ae \a ee, | a | 
ee pe OY SNS 
| pe 
RS = 
| 
ee 
ee 
ee 
| fe 


i6 | THE BILLBOARD 


ee 


1)" A A Hi 110) UMM!) ARR is 10 MB 1110100 ORRBBN 440 AA 21007 SMI 00 0 100 1100) UMD! QU 9 Wy uu (3B mu 
eee eee eee ee ee 
So a a i el a ie 


= THIS IS NOVEMBER @ © @ : 


nl Usually known as the month of Thanksgiving, and I shall get up right here and publicly thank the a 
wl) hundreds and thousands of the good bill posters of America, who have so well performed their part in 
m i. helping me make billboard advertisers of some of the biggest concerns in the Union. #& *% * 


= And | Also Want to Thank 


The scores and hundreds of members of the Association, who were so quick in writing and wiring me 
their assurances of disapproval of the Executive Committee’s action at the October meeting. I think ] 
have heard from them all by this time, with possibly a half a dozen exceptions. I won't do it, but some 
one has suggested that I should thank that Committee for for showing me what a vast number of friends 
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A few more of him, to tell him of the many good points in bill posting. And if there are some all ready 
to begin, and who do not know the best way of going at it, I am prepared to take entire charge of the 
work, and to so distribute the posters as to assure the very best returns. *& 2% *% #*& 


And Now, Mr. Advertiser, ® 


The bill posters have all learned, years ago, that an order from $AM W. HOKE is just the same to them 
as the money in their pocket — provided the work is right. And that is one of the reasons that I advise 
you to you to place your appropriation in my hands. * * * »* & 


Sam W Hoke 
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